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Table S1. Odds ratios (OR) and 95% confidence intervals (CI) from ordered logistic regression of 

point-of-sale (POS) cigarette marketing on area-level sociodemographic factors. 

Variables Adjusted a OR (95% CI) p-Value 

Median household income 1.00 (1.00–1.00) 0.893 

Poverty rate 1.00 (0.99–1.01) 0.868 

Percent with less than high school education 1.00 (0.99–1.02) 0.445 

Percent non-white 1.00 (1.00–1.01) 0.115 
a Adjusted for the effect of individual-level variables including income, education, race/ethnicity, sex, age, 

frequency of visits to stores, and method of recruitment. 
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