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Abstract: This paper aims to investigate the optimal strategies for both centralized and decentralized
modes in a two-echelon omni-channel organic agricultural supply chain (OASC) which consists of
one farmer cooperative and one online retailer. Furthermore, the contracts of cooperation between the
members in OASC are discussed. Based on both theory differential game and bi-level programming,
we utilize the Nerlove—Arrow model and Stackelberg model to examine five cases of decision modes
for both agents in the OASC. Then, we achieve the optimal strategies where the specified sets of
organic growing effort, organic traceability technology effort, propaganda input, and service input
can guarantee the maximization of the related profits. As a result, we could obtain the values of the
corresponding optimal profits. For the centralized decision mode, the farmer cooperative and the
online retailer make decisions with the goal of maximizing the overall profits of the OASC. Meanwhile,
for the decentralized decision mode with four different cases, each member will independently
make a decision with the goal of maximizing his own profit respectively. In detail, as for the fully
decentralized decision mode, no contracts exist in OASC; regarding the decentralized decision mode
with an information traceability cost sharing contract, two members pay the information traceability
cost together; and for the decentralized decision mode with a revenue sharing contract, two members
share the revenue together; as to the decentralized decision mode with a comprehensive contract,
there are two cooperative ways that information traceability cost sharing and revenue sharing can
be achieved. In addition, we also considered factors such as the consumer preferences of organic
products and the cross influence between channels in models. Finally, through sensitivity analysis
and comparison of optimal strategies and profits, we found that: (1) high consumer preferences of
organic products and high cross influence between channels are profitable; and (2) the choice of
contract is influenced by the relative size of the offline marginal income ratio and the online marginal
income ratio.

Keywords: sustainability; organic agricultural supply chain; differential game; omni-channel

1. Introduction

In the planting process of organic agriculture, soluble mineral fertilizers, synthetic herbicides,
and pesticides are forbidden, and the environmental impacts of organic agriculture include lower
emissions of CO,, N;O, and CHy, enhanced soil and water quality, higher energy efficiency per land
area and so on [1]. Organic agriculture is considered to be a sustainable ecosystem and beneficial to
environment. Moreover, organic agriculture and organic food are good for human health, such as
reducing the risk of allergic disease and of overweight and obesity, with modestly higher contents
of phenolic compounds in organic fruit and vegetables [2]. The concentration of antioxidants in
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organic foods is higher than non-organic foods, while the level of toxic heavy metals like cadmium and
pesticides residues are lower in organic foods [3,4]. With the improvement of people’s quality of life,
people’s health awareness has gradually increased. And compared with conventional food, people
with health awareness are more willing to buy organic food, and this trend is on the rise [5]. In addition,
organic farming may raise farmers’ income [6]. Crowder and Reganold draw the conclusion that
despite lower yields in organic farming, its economic profitability is significantly higher (22-35%) than
others in a global meta-analysis which is concerning the economic competitiveness of organic farming
in five continents [7]. Because of the benefits of organic agriculture, it has attracted the attention of
farmers and consumers. In 2009, the area of organic agricultural land accounted for about 1% of the
world’s total agricultural area, which was 37.5 million hectares, 3.55 times as much as that of a decade
ago [8]. The consumption of organic food has steadily risen over the past two decades [9]. Sustainable
production and sustainable consumption are mutually reinforcing and indispensable, which are the
main ways to achieve sustainable development [10].

An increasing number of pick-your-own (PYO) farms offer various kinds of conventional
agricultural products or organic agricultural products for consumers to pick on the farm [11].
The Swanton Organic Apple Orchard opened U-Pick apples to the public during the apple harvest
season. Customers can pick organic apples such as Ginger Gold, Lodi, Royal Gala, Red Delicious,
Yellow Newtown, and Red Fuji in organic orchards [12]. There are many similar organic farms that
provide PYO operations, such as Wolfsen Farms with organic Blueberry in California [13]. This is
not just an interesting way of shopping. It is worth mentioning that it can be effectively reduced
“food miles”. “Food miles” means the distance from farm to retailer or “direct transport” which used
to measure environmental impact in terms of contribution to greenhouse gas emissions [14]. In a
sense, PYO operations are beneficial to the sustainable development of the environment, which have
reference and inspiration for the innovation of sustainable consumption mode. Along with the
rapid development of economy and network technology, in order to expand sales and facilitate
consumers, some PYO farms have also opened online channels for consumers to purchase agricultural
products online. For example, many PYO farms in China have corresponding online stores on
Taobao. Furthermore, in the prevailing environment of the O20 model, some farms have designed
an experiential game for consumers to grow agricultural products online, allowing consumers to
purchase agricultural products online, and when the agricultural products are mature, they can go to
the farm to pick up the products. Consumers purchase the organic products online and then pick up
on the farm which is a mode of buy online and pick up in store (BOPS). BOPS is considered as the most
important omni-channel fulfillment initiative in the survey of Forrester Research [15]. Omni-channel
is the product of some retailers who integrate their existing channels to improve customer value
proposition and operational efficiency, giving a seamless shopping experience to customers by all
available shopping channels [15-17].

PYO, buy online and deliver home, and BOPS are three shopping ways of organic agricultural
products in practice. It is of practical significance to study the operation of omni-channel supply chain
composed of these three ways. At the same time, it also has theoretical significance. In particular,
although PYO is a popular sustainable consumption mode, few literatures have studied PYO farms as
members of supply chains. Therefore, we focus on an omni-channel organic agricultural supply chain
(OASC) consisting of one single farmer cooperative and one single online retailer, which provides
three shopping ways, namely PYO, buy online and deliver home, BOPS. In the process of planting
and operation, people should pay attention to many issues. For example, organic agriculture has
certain requirements for soil, so it is necessary to improve and manage the soil, and soil nutrient
management may affect the production of organic agricultural products [6,18,19]. Another example
is that the traceability of organic agricultural products involves the collection of information in the
supply chain and the corresponding technology and equipment implementation [20]. To this end,
the farmer cooperative and the online retailer have to make corresponding efforts such as growing
efforts and traceability efforts, at the same time, it means that they have to pay the corresponding
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costs. How much effort in the process of production and traceability should be made? In the same
way, there are propaganda input and service input. In addition, because of BOPS, farmer cooperatives,
and online retailer are no longer competitive relationship, but cooperation. Under the circumstance
of omni-channel introduced by one retailer, BOPS revenue can be shared across channels to alleviate
incentive conflicts [15]. But in this paper, the farmer cooperative and the online retailer operate the
omni-channel supply chain together. So, what is the optimal profit of supply chain, and how should
BOPS revenue be allocated between two agents of supply chain members in the OASC? We establish
five models based on differential game theory to address these questions.

The rest of this paper is organized into seven sections. Section 2 presents the literature review.
Section 3 introduces problem statement and formulation. Section 4 develops five decision modes for
the OASC and obtains the optimal decision strategies for farmer cooperatives and online retailers.
Section 5 compares the five decision modes. Section 6 presents the numerical analysis. Section 7
discusses the findings and managerial implications. Section 8 summarizes the research. All proofs of
propositions and corollaries are in the Appendix A.

2. Literature Review

This paper studies the optimal decisions and cooperation of the omni-channel OASC, and there are
three related streams of literature. One stream is about the channel management of supply chain. Generally,
the channel structure of supply chain can be divided into four categories by these studies. The four
categories are: (1) a single channel [21,22], where customers can only buy products through one channel.
In most cases, it means bricks-and-mortar stores of retailers which are often referred to as traditional
channels; (2) dual-channel, in which customers can shopping through two channels, always means a
traditional retail channel plus a channel without bricks-and-mortar stores which provide information
of productions by email, TV, net and so on. There are generally two types, one is that manufacturers
introduce direct sale channel based on the channel of retailers [23-26]. The other is that retailers open
online channels [27,28]; (3) multi-channel, in which customers can shopping through more than two
channels. There are several different forms, for example, manufacturer has direct online channel and
retailers introduce online channel based on its traditional channel [29]; (4) omni-channel, where customers
can buy products by all available shopping channels and, at the same time, the integration of channels is
emphasized in omni-channel mode [15-17]. Such as, BOPS [15,30,31].

Since the omni-channel supply chain is most closely related to this paper, it is elaborated in
detail. Some studies have focused on the impact of information mechanisms. Bell et al. analyzed
the impact on market and operator based on the physical showrooms in omni-channel environment,
and showed that showrooms bring benefits for both of them [32]. Gao et al. studied the influence of
physical showrooms, virtual showrooms and availability information three information mechanisms
on the omni-channel customers’ shopping choice, and they found that, in general, these information
mechanisms increase the likelihood that consumers will buy goods and thus make retailers more
profitable [33]. Therefore, in this paper, we consider the positive impact of information on demand in
an omni-channel environment. Some studies have focused on the specific form of operation. Cao et al.
used consumer utility functions and profit models to study the demand allocations and profitability of
an omni-channel retailer, and showed that the retailer benefits from the online-to-store channel [34].
Gao et al. established theoretical model to discuss what types of product suit for BOPS, the impact of
BOPS and how to deal with the BOPS revenue, and they found that BOPS revenue could be shared by
channels [15]. Jin et al. compared the optimal decisions including pricing and the size of the service
area of the retailer introducing BOPS and ROPS, at the same time, order cancellation policies were
also considered [31]. In summary, most of these studies are targeted at an omni-channel retailer, or a
retailer who operate the omni-channel, while this paper is targeted at two members in omni-channel
supply chain and how they cooperate to operate the omni-channel.

Regarding the optimal strategy, the dual-channel supply chain’s optimal strategies include pricing,
inventory policy, supply chain coordination, and others, namely, cooperative advertising, retailer
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service, information sharing and so on [26,35-37]. Similarly, pricing, quality, service, and advertising
is also included in the study of the optimal strategy for an omni-channel supply chain [31,38]. He et al.
studied the optimal decisions of a supplier and a retailer under O20 environment from the perspective
of reference quality based on differential game models [38]. Our paper is closely related to this research.
However, the structure of offline sales is different. In their research, the supplier sells products through
the retailer’s offline channel, while in our research, the farmer cooperative carries out PYO operation,
which is direct marketing. There is very little literature on the omni-channel supply chain of offline
direct marketing. Besides, their research is on the general supply chain, and they focus on the impact
of reference quality behavioral factor on supply chain decisions, which differs with ours. We take
OASC as the research object and study the decisions of organic growing effort, organic traceability
technology effort, propaganda input and service input in the omni-channel supply chain based on the
characteristics of OASC.

Another related stream of literature is about organic agriculture and organic product.
Some scholars affirmed the positive significance of organic agriculture for sustainable development,
and put forward some strategies for sustainable development [39,40]. Krystallis et al. studied the
people’s willingness to pay for organic food through empirical methods and found that food quality
and security, trust in the certification, and, for some products, brand name influence consumers’
purchase intention, while organoleptic characteristics, prices, and consumers’ socio-demographic
profiles have no influence [41]. These studies used empirical methods. Other studies used mathematical
methods to study organic products from the perspective of supply chain. Longo et al. used life cycle
assessment methodology to compare the influence of organic apple supply chain and conventional
apple supply chain on energy and environment in the North of Italy [42]. Sazvar et al. compared the
effects of organic agricultural product supply chain and conventional agricultural product supply
chain on the global warming, climate change, and social health by mathematical programming
method [43]. None of the above-mentioned literatures have studied the optimal strategy of the OASC
in an omni-channel environment. This paper proposes suggestions for the OASC from the perspective
of optimal supply chain decisions based on differential game theory. Although PYO organic farms are
very common and popular in real life, there are few theoretical studies on PYO operation. Existing
studies mostly focus on how to operate PYO farms, and the factors influencing consumers’ purchase of
PYO products [44,45]. And most of them are qualitative research or empirical research. In this paper,
we take the farmer cooperative that carries out PYO operation as a member of the omni-supply chain
to conduct quantitative research. This plays a supplementary role in theoretical research, and also
provides practical suggestions for the operation and cooperation in the omni-supply chain.

The third stream is using the differential game model to find the optimal decision of the supply
chain. Differential game model has been widely used in the field of supply chain management from
different angles, such as goodwill [38], dynamic advertising [46,47], and carbon emission [48,49].
Different from these studies, this paper establishes differential game model to solve the optimal
organic growing effort and organic traceability technology effort.

3. Problem Statement and Formulation

3.1. Problem Description

There is an omni-channel supply chain consisting of a farmer cooperative and an online retailer.
Customers could get organic agricultural products from three ways. The first, they could go to the
PYO farm to pick organic agricultural products by themselves and enjoy the picking experience. In this
way, the farmer cooperative produces organic agricultural products and operates the organic farm.
The way will be denoted by sub f, abbreviated as PYO. The second, they could buy organic agricultural
products on the online channel and wait the delivering. The online retailer wholesale the organic
products from the farmer cooperative with the wholesale price w, operates the online channel and
delivers production to customers. This way will be denoted by sub o. The third, customers could order
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and pay for products online, then go to the organic farm to pick up their goods. It is known that online
channel is operated by online retailer while the organic farm is operated by a farmer cooperative, so we
use sub of to denote the third way which is abbreviated as BOPS.

The farmer cooperative pays growing effort M(t) to grow organic agriculture products by
improving soil, controlling pests, recording information about organic agricultural products, and other
method. Besides, in order to give tourists a better experience, the farmer cooperative provide service S.
For example, some farmer cooperative will decorate the organic farms and provide tools like scissors
for customer to pick fruits more convenient. The online retailer pays traceability technology effort E(t)
to purchase equipment, master technology, and make barcodes for recording information traceability
of organic agriculture products. Moreover, the online retailer propaganda the organic agriculture
products and the sustainable environment their growth by effort A in the form of pictures, videos,
and words online. The structure of the OASC is shown in Figure 1.

BOPS
Farmef — Online retailer — Customers
cooperative Decision Decision
Variable: S, M Variable: A, E

PYO

Figure 1. Problem Structure. PYO: Pick-your-own; BOPS: Buy online and pick up in store.
3.2. Model Assumptions

(I) Assume that the organic level of an organic product is a state variable, as the Nerlove-Arrow
model [50,51], the time-varying state differential equation follows

G(t) = AM(t) + YE(t) — 0G(t) 1)

In Equation (1), G(t) denotes the organic level of an organic product, and when t = 0, G(0) = Gy > 0.
Consumers perceive the organic level of organic products through two parts, one is the growing effort,
that is, the organic level of organic products in the growth process, the other is the traceability effort
of organic products, that is, the richness of information about organic products that consumers can
obtain through traceability. And the organic level of organic products will decline with time due to
aging of invested planting facilities and traceability equipment. M(t) denotes the level of effort that
the farmer cooperative pays for growing organic product, A denotes the impact of growing efforts on
organic level, E(t) denotes the level of effort that the online retailer pays for traceability technology of
organic products, y denotes the impact of traceability technology efforts on organic level, o denotes
the decline rate of organic level.

(I) As in many researches [46,48,49], assume that the organic growing cost of farmer cooperatives
and the organic traceability technology cost of online retailers are convex functions of their organic
effort inputs. And the organic growing cost refers to the cost of the farmer cooperative during the
planting process, including soil improvement costs and pest control costs. The organic traceability
technology cost refers to the cost of all online retailer involved in the traceability, including the cost of
learning traceability technology and the cost of equipment purchase. The specific forms are as follows.

_ Ku
2

M(#)?* C.= 5

Cn E(t) )
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In Equation (2), C;; and C. denote the organic growing cost of a farmer cooperative and the
organic traceability cost of online retailer respectively, K;; and K, denote the cost coefficient of the
organic growing cost and the organic traceability cost respectively.

(III) Assume that the experience service cost of farmer cooperative and the propaganda cost
of online retailer are convex functions of their effort inputs. Experience service cost includes the
cost of decorating PYO farms by the farmer cooperative, providing some tools and services that are
helpful for picking, etc. Propaganda cost includes the cost of the online retailer collecting, designing,
and producing corresponding advertising pictures, texts, and videos, as well as the cost of advertising.
The specific forms are as follows.

_ Ks 2 _ K, 2
Co= 517 Co= A1) 3)

In Equation (3), Cs and C, denote the experience service cost of a farmer cooperative and the
propaganda cost of online retailer respectively, K; and K, denote the cost coefficient of the experience
service cost and the propaganda cost respectively.

(IV) Demand of organic products is not only affected by organic level, but also influenced by
experience service and propaganda level. The demands of different shopping ways can be expressed
as follows.

a; + BS(t) +y[G(t) +eA(t)] i=f
di = q a;i+7[G(t) + A(t)] i=o )
ai +epS(t) +n[G(t) + A(t)] i=of

In Equation (4), d; denotes the demand of organic products by shopping mode i, #; > 0 denotes
the potential market capacity of shopping mode i, > 0 denotes the impact of experience service level
on demand, # > 0 denotes the consumer preferences of organic products, ¢ > 0 denotes the cross
influence between channels.

(V) Assume that the farmer cooperative and the online retailer have the same discount rate,
and they make rational decisions based on complete information. Their goals are to find strategies
for maximizing their own profits in an endless period of time. Parameters in the model are time
independent constants. For writing convenience, f is omitted later. Their profit functions are as follows.

Jo = / e P [po(do+dyp) — KHAZ - E1<€152]d 5)

_ < 2 2
]f_/o e P [psds+w(dy + dyf) — KmM —EKSS Jdt ©)

In Equations (5) and (6), ps denotes the offline marginal income ratio of a farmer cooperative in
the shopping way f, p, denotes the online marginal income ratio of online retailer in the shopping
way o and of, w denotes the wholesale price of organic products, p denotes the discount rate. The
notations used through the paper are summarized in Table 1.
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Table 1. Notations.

7 of 34

Symbols Descriptions
A the impact factor of growing efforts on organic level
v the impact factor of traceability technology efforts on organic level
o the decline rate of organic level
Cm the organic growing cost of a farmer cooperative
Ce the propaganda cost of online retailer
K the cost coefficient of the organic growing cost
Ky the cost coefficient of the organic traceability cost
Cs the experience service cost of a farmer cooperative
Ca the propaganda cost of online retailer
Ks the cost coefficient of the experience service cost
K, the cost coefficient of the propaganda cost
d; the demand of organic products by shopping mode
o; the potential market capacity of shopping mode
B the impact factor of experience service level on demand
i the consumer preferences of organic products
€ the cross influence factor between channels
Py the offline marginal income ratio of a farmer cooperative
Po the online marginal income ratio of online retailer
[y the discount rate
t time
M(t) organic growing effort of the farmer cooperative, decision variable
E(t) organic traceability technology effort of the online retailer, decision variable

S

service input of the farmer cooperative, decision variable
propaganda input of the online retailer, decision variable

Q
~
~
=

the organic level of an organic product

We established five models to solve the optimal decisions and profits in different scenarios.

The assumptions in different scenarios are shown in Table 2.

Table 2. Assumptions in five scenarios.

Mode

Members

Cooperation

Goal

Centralized decision mode

Fully decentralized decision mode

Decentralized decision mode with
an information traceability cost
sharing contract

Decentralized decision mode with
a revenue sharing contract

Decentralized decision mode with
a comprehensive contract

The farmer cooperative,
the online retailer

Make decisions together with
same goal

Maximizing the overall profit
of the omni-channel organic
agricultural supply chain
(OASC)

Compete against each other with
their own goals

Paying the information
traceability cost together during
decentralized decision-making

Sharing the revenue together
during decentralized
decision-making

Paying the information
traceability cost and sharing the
revenue during decentralized
decision-making

Maximizing their own profit
respectively

4. The Differential Game Model

4.1. Centralized Decision Mode

In centralized decision mode, the farmer cooperative and the online retailer make decisions
together such as organic growing effort, organic traceability technology effort, propaganda input
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and service input with the goal of maximizing the profit of the OASC. Denoted this mode by sup c.
The decision model is as follows.

00 1 1 1 1
¢ —pt 1 2 1o oo 1 2
Jmax | _/0 ¢ P'[(po+ ) (dotdos) + prdy — SKaA? = SKE? = SK:S* = SKuMPJdt  (7)

Proposition 1. In centralized decision mode, the optimal equilibrium strategies about organic growing effort,
organic traceability technology effort, propaganda input and service input are as follows.

pe_ ZwApr+2pony o Qutpr2p)yd o (ewtprtepo)B
ok (2w ipj— UJ)rI;m ) K ®)
A — pr+2po)i
Kq

In centralized decision mode, the optimal equilibrium strategy about organic growing effort,
organic traceability technology effort, propaganda input, and service input are directly proportional
to offline marginal income ratio, online marginal income ratio, and wholesale price, while inversely
proportional to their cost coefficient respectively. Besides, the growing effort and organic traceability
technology effort are directly proportional to consumer preferences of organic products, and directly
proportional to their impact of efforts on the organic level respectively. Organic growing effort and
organic traceability technology effort are inversely proportional to discount rate and decline rate.
Propaganda input and service input are directly proportional to cross influence between channels.
Propaganda input is directly proportional to consumer preferences of organic products. Service input
is directly proportional to impact of experience service level on demand.

Proposition 2. In centralized decision mode, the optimal state trajectory of organic level is

G“(t) = Ggss + (Go — Ggss)e ™ )

2 2po ;42 . .
And Ggg = %(%@ + I%i)ﬂ is the steady-state value of the organic level (¢ — oo).
In centralized decision mode, the optimal state trajectory of the organic level is monotonic. The
optimal state trajectory of the organic level is monotonically increasing when Gy < G4, the optimal

state trajectory of the organic level is monotonically decreasing when Gy > G-

Proposition 3. In centralized decision mode, the overall long-term profit of the organic supply chain is

(B+pp)*F | (epr+2B)7 A2 o* af

C __ C - LA D
J* = a1Go+ (a0 +aop) B+ pray + —— 2K, SR (10)

2

The values of a{ and B, and the proofs of propositions 1, 2, and 3 are shown in Appendix A.

4.2. Fully Decentralized Decision Mode

In fully decentralized decision mode, the farmer cooperative and the online retailer make their
respective decisions such as organic growing effort, organic traceability technology effort, propaganda
input and service input in the aim of maximizing their own profits. Denoted this mode by sup d.
Assume that the farmer cooperative decides the organic growing effort and service input, then the
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online retailer decides the organic traceability technology effort and propaganda input. The decision
model is the bi-level programming as follows.

— —pt 2 2
max Jf = /0 e Plprdptw(do +dof) — EKmM - EKSS |dt (11)
s.t. max J, = /w e P [po(dotdys) — ka2~ g EZ]dt (12)
AF 0 0 o\BoTHof g ye

Proposition 4. In fully decentralized decision mode, the optimal equilibrium strategies for the organic growing
effort, service input of a farmer cooperative and the organic traceability technology effort, and propaganda input
of online retailer are as follows.

gl 2070y a QuApond 4 (ewtpp g 2gp,

_ i = EOEPONA oq 13
(o +0)K, (0 +0)Km Ks K, 13)

In fully decentralized decision mode, the optimal equilibrium strategies for organic growing effort,
organic traceability technology effort, propaganda input and service input are inversely proportional
to their cost coefficient respectively. Besides, the organic growing effort and organic traceability
technology effort are directly proportional to consumer preferences of organic products, and directly
proportional to their impact of efforts on the organic level respectively. Organic growing effort and
organic traceability technology effort are inversely proportional to discount rate and decline rate.
Propaganda input is directly proportional to consumer preferences of organic products. Service input
is directly proportional to impact of experience service level on demand and cross influence between
channels. The farmer cooperative’s optimal equilibrium strategies, including organic growing effort
and service input, are directly proportional to offline marginal income ratio and wholesale price.
The online retailer’s optimal equilibrium strategies including organic traceability technology effort
and propaganda input are directly proportional to online marginal income ratio.

Proposition 5. In fully decentralized decision mode, the optimal state trajectory of the organic level is

G(t) = Gkss + (Go — Gss)e ™™ (14)
And G} = L[272p° + (2w+pf)/\2] is the steady-state value of th; ic level (¢
RSS = 515 K. X y-state value of the organic level (t — o0).

In fully decentralized decision, the nature of optimal state trajectory of the organic level is the
same as in centralized decision.

Proposition 6. In fully decentralized decision mode, farmer cooperative’s profit, online retailer’s profit, and the
overall long-term profit of the organic supply chain are

B%(we + pf)2 N 2(pre+2w)Ppy  aiA2 biq?

d_ d d
]f - alGO + (“0 + aOf)w + D‘fpf + 2K5 Ku (sz Ke )al (15)
2.2 2,2 dy2 d.2
d_ d (we+ps)eB’po  2n%p,% . ,adA2 by,
IO - b1GO + (“0 + lXOf)pO + Ks + Ka + ( Km + ZKE )bl (16)
2 (we + we+ pr+ 2
= (@ B)Go + (8 + o) B + agpy + P pf)(ZK pr+ 2¢po)

° (17)

2pge+2w+po)yPpo  afA? af o by b

+ K, + X (5 +b0)+ X, (a7 + )
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The values of a{ and b, and the proofs of propositions 4, 5, and 6 are shown in Appendix A.

4.3. Decentralized Decision Mode with Information Traceability Cost Sharing

In omni-channel supply chain system, the relationship between online retailer and a farmer
cooperative is complex, not just competition. The efforts made by online retailers for organic
information traceability are not only beneficial to itself, but also beneficial to a farmer cooperative.
Consumers can obtain the organic information traceability online for the organic fruits which are
picked offline. For the sake of this, a farmer cooperative should share the cost of information traceability
which paid by online retailer.

With an information traceability cost sharing contract, the farmer cooperative pays the information
traceability cost of ratio (0 < 6 < 1) and the online retailer pays the information traceability cost of
ratio 1 — 6. The farmer cooperative decides the organic growing effort and service input, together with
information traceability cost sharing ratio, then the online retailer decides the organic traceability
technology effort and propaganda input, with the goal of maximizing their own profits. Denoted this
mode by sup i. The decision model is the bi-level programming as follows.

= 1 1 1
= —pt _ 2_ 2 2 4 2
max J = [ e [ppd+(ds + dog) = 5Kn® — SK:S? = SOKE s (18)
st max Jo = /oo e [po(do-+y ) — SKoAZ — (1 — 0)K,E2)dt (19)
AE Jo °of) 72 2

Proposition 7. In decentralized decision mode with an information traceability cost sharing contract, the optimal
equilibrium strategies for the organic growing effort, service input, sharing ratio of farmer cooperatives, and the
organic traceability technology effort, propaganda input of online retailer are as follows.

B ny(2w + ps + po) M — 2w+ ps)nA gl (ew +pys)pB Ai — 21Po
(p+o)K, 7 ow 4 (p+0)Ky ’ K; ! K, ’
W Ppf—Po (20)
. _ 2 0
0, 2w+pf < Po

With an information traceability cost sharing contract, organic traceability technology effort is
directly proportional to consumer preferences of organic products, offline marginal income ratio, online
marginal income ratio, wholesale price, and its impact of efforts on the organic level. The organic
traceability technology effort is inversely proportional to discount rate, decline rate, and its cost
coefficient respectively. An information traceability cost sharing ratio is directly proportional to online
marginal income ratio, wholesale price, and is inversely proportional to offline marginal income ratio.
The other strategies are the same as Proposition 4.

Proposition 8. In decentralized decision mode with an information traceability cost sharing contract, the optimal
state trajectory of the organic level is

Gl(t) = G%SS + (GO — Gkss)eiat (21)

i 2 [ 2 2 /\2 . .
And Gies = HLU[( ka4 {JP Ly w;i ) | is the steady-state value of the organic level (t — c0).

In decentralized decision mode with an information traceability cost sharing contract, the nature
of optimal state trajectory of the organic level is the same as in centralized decision mode.
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Proposition 9. In decentralized decision mode with an information traceability cost sharing contract, farmer
cooperative’s profit, online retailer’s profit and the overall long-term profit of the organic supply chain are

2 i\2 : i\2
poli* (pse +2w) N B*(we + p) L A@)° | (20 + 1)

i i

Jr = a1Go+ (a0 +aop)w + pray + K, 2K, 2K sk, 2
S 272po2  efPpo(we+ps)  albiA2  (2a] +b)bioy?
1 __ 1
Jo = b1Go + (a0 + aof) po + X, + X, + X, + iK, (23)
. S B2 (we + pg)(we + pr + 2ep,)
Ji= (all+b11)Go+(zx0+zx0f)B+txfpf+ f T f 2 o
2pe+2w+po)yPpo  afA? af o AP(2d) + b)), .
+ Ka + Km (?—I—bl)—FT(Zal +3b1)

The values of 4} and b, and the proofs of propositions 7, 8, 9 are shown in Appendix A.

4.4. Decentralized Decision Mode with A Revenue Sharing Contract

In the shopping way BOPS, customers could order and pay for products online, then go to the
organic farm to pick up their goods. For this sake, online retailers and farmer cooperatives should
cooperate with each other. With a revenue sharing contract, online retailers and farmer cooperatives
share the revenue of the third shopping way. They negotiated that the farmer cooperative shares the
revenue of ratio #(0 < p < 1) and the online retailer the shares revenue of ratio 1 — y. The farmer
cooperative decides the organic growing effort and service input, and information traceability cost
sharing ratio, then the online retailer decides the organic traceability technology effort and propaganda
input, with the goal of maximizing their own profits. Denoted this mode by sup r. The decision model
is as follows.

o 1 1
_ —pt 2 2
max Jf= /0 e Pprdptw(do +dof) + ppodos — EKmM - EKSS |dt (25)
s.t. max J, = /Oo e P podo+ (1 — p)podyr — 1KaA2 - 1KeEz}dt (26)
AE 0 °of 72 2

Proposition 10. In decentralized decision mode with a revenue sharing contract, the optimal equilibrium
strategies for the organic growing effort, service input of a farmer cooperative and the organic traceability
technology effort, and propaganda input of online retailer are as follows.

pr_ M2 =Wpo o Qwtprtppo)nd o (ewtpr+ pepo)p

(p+o)K, (o+o)Kw 7 Ks / 27
ar = 2= 1)npo )
Ky

In decentralized decision mode with a revenue sharing contract, the optimal equilibrium strategies
for organic growing effort, organic traceability technology effort, propaganda input and service input
are inversely proportional to their cost coefficient respectively. Besides, organic growing effort and
organic traceability technology effort are directly proportional to consumer preferences of organic
products, and directly proportional to their impact of efforts on the organic level respectively. Organic
growing effort and organic traceability technology effort are inversely proportional to discount rate
and decline rate. Propaganda input is directly proportional to consumer preferences of organic
products. Service input is directly proportional to the impact of experience service level on demand
and cross influence between channels. The farmer cooperative’s optimal equilibrium strategies are
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directly proportional to offline marginal income ratio, wholesale price and sharing revenue. The online
retailer’s optimal equilibrium strategies are directly proportional to online marginal income ratio,
inversely proportional to sharing revenue.

Proposition 11. In decentralized decision mode with a revenue sharing contract, the optimal state trajectory of
the organic level is
G'(t) = Ggss + (Go — Ggss)e™ (28)

v [ emper? | (2wtprtupe)A?
And Gpgs = sip [ + K ]

In this mode, the nature of optimal state trajectory of the organic level is the same as in
centralized decision.

is the steady-state value of the organic level (¢ — o).

Proposition 12. In decentralized decision mode with a revenue sharing contract, farmer cooperative’s profit,
online retailer’s profit and the overall long-term profit of the organic supply chain are

(2— ) (pe + popt + 2w) pory?

]} = a1Go + pottosph + (o + o)W + pray +

K, 29
+52(yspo+we+Pf)2 N r(bﬁz N ”{)‘2) >
2K, “ K 2Kom
b2 A2 p 2,72(2 _ y)z
r T — r 1 L :
Ji = By Go + (o — patep + o) po + b ( T )+ 2K, (30)

(1= w)poeB*lenpo + P*(we + py)]

+ K.

(nepo +we + py) (2 — u)epo + we + pyl B

J' = (a] +b])Go + (aof + o) B+ pras +

2K, 1)
Q—=mw(u+2)po+2pse+4wlpoy® b2 alA2 B2 aiA?
+ 2K, (e o )t )

The values of 4] and b}, and the proofs of propositions 10, 11, 12 are shown in Appendix A.

4.5. Decentralized Decision Mode with a Comprehensive Contract (Information Traceability Cost Sharing and
Revenue Sharing)

In this mode, we use two cooperative ways that information traceability cost sharing and revenue
sharing. The farmer cooperative decides the organic growing effort and service input, and information
traceability cost sharing ratio, then the online retailer decides the organic traceability technology effort
and propaganda input, with the goal of maximizing their own profits. Denoted this mode by sup ir.
The decision model is as follows.

o 1 1 1
max J; = /0 e P ppdp+w(do +dof) + ppodes — E1<mM2 — E1<Ssz — E61<e}52]dt (32)

— _pt — _ 2 _ _ 2
st maxJo /0 e P [podo+(1 = )podos — 5KaA? — (1= O)KE*]dt (33)
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Proposition 13. In decentralized decision mode with a comprehensive contract, the optimal equilibrium
strategies for the organic growing effort, service input, sharing ratio of a farmer cooperative, and the organic
traceability technology effort, propaganda input of online retailer are as follows.

Fir _ 17 (2p0 + Hpo + 2p5 + 4w) A — Qw + ps + ppo)yA
2(p+0)Ke ! (p+ 0)Ky
(ew+ps+pepo)f i _ (2= 1ypo
Ks ! K, ’

3 34
, 2w+pf>(1 > )Po

Sir —

07 = 2w+ prt (14 310

3
0, 2w+ pp < (1—5#);90

With a comprehensive contract, organic traceability technology effort is directly proportional to
consumer preferences of organic products, offline marginal income ratio, online marginal income ratio,
wholesale price, sharing revenue and its impact of efforts on organic level. Organic traceability
technology effort is inversely proportional to discount rate, decline rate and its cost coefficient
respectively. The information traceability cost sharing ratio is directly proportional to online marginal
income ratio, wholesale price, sharing revenue and is inversely proportional to offline marginal income
ratio. The other strategies are the same as Proposition 10.

Proposition 14. In decentralized decision mode with a comprehensive contract, the optimal state trajectory of
the organic level is
G"(t) = Giss + (Go — Ggss)e " (35)

- 2potppotdw2pp)y* | (2wtpptupo)A*, . .
And GRgq = L[( P 1P 2ng Pe)Y + @ty ’IQMW ) | is the steady-state value of the organic

p+o
level (t — o0).
In this mode, the nature of optimal state trajectory of the organic level is the same as in the

centralized decision.

Proposition 15. In decentralized decision mode with a comprehensive contract, farmer cooperative’s profit,
online retailer’s profit and the overall long-term profit of the organic supply chain are

(2—u)(pse+ popt + 2w) pory?
Ka (36)

]}r = aﬁ’Go + Polofph + (o + ocof)w +pras+

+'32(]/l€po +we + ps)° N (24" + bir)>y2 N ai2)\?
2K, 8K, 2K

po*n*(2— p)?
2K, (37)

) ) (2 ir+bir 2 ir)\Z
Ll7r = blerO + (D(Of - H“Of +lx0)po +bllr[( al 4K ! )()/ + a11<

e m
(1 — ) poep?(we + py + eppo)

K

]+

+

. . . epo + we + 2 — u)ep, + we + 2
J7 = (a} +b7)Go + (apf + o) B+ pray+ (epo pf)[(ZK #)epo Pl
S
(2 = 1)(2po +2pye + ppo + 4w)por” [<zagr +bir)2 o2 . ang]
2 2Kﬂ 8Kg 2Km
(2a + bir) o2 n aﬁrz)&z]
4K, K

N (38)

+07 |



Sustainability 2019, 11, 848 14 of 34

The values of a7 and b¥", and the proofs of propositions 13, 14, 15 are shown in Appendix A.

5. Model Comparison

By comparing the optimal solutions of five different decision models, obtain the following
conclusions. And the proofs of corollaries are shown in Appendix A.

Corollary 1. The optimal organic traceability technology efforts of the five modes in descending order are:

EC>E"r>E >E'>E pr>po—2w

EC>E">E > E > E (1= 5pu)po —2w < ps < po — 2w
EE>ECSENSESE (1—p)po—2w<pr< (1-3p)po—2w
EC>E' > E" > E > E (1-3u)po —2w < py < (1—p)po — 2w
EC>E'>E >E">E pr<(1-3pu)p, —2w

The organic traceability technology effort in the centralized decision mode is always the
highest. When the relationship among offline marginal income ratio, offline marginal income ratio,
and wholesale price is different, the relationship among organic traceability technology efforts in
different decision modes except the centralized-decision mode is different.

Corollary 2. The optimal organic growing efforts, service inputs and propaganda inputs in the five modes in
descending order are:

M>MP =M >M =M, S°>6"=6">8 =671 A°> Al = A% > A" = A"

The organic growing effort in the centralized decision mode is the highest, followed by organic
growing effort in the decentralized decision mode with a comprehensive contract and a revenue
sharing contract, and organic growing effort in the decentralized decision mode with an information
traceability cost sharing contract and the fully decentralized decision at the end. The service input
in the centralized decision mode is the highest, followed by the service input in the decentralized
decision mode with a comprehensive contract and a revenue sharing contract, and service input
in the decentralized decision mode with an information traceability cost sharing contract and fully
decentralized decision at the end. The propaganda input in the centralized decision is the highest,
followed by propaganda input in the decentralized decision mode with an information traceability
cost sharing contract and fully decentralized decision, and propaganda input in the decentralized
decision mode with a comprehensive contract and a revenue sharing contract at the end.

Corollary 3. The information traceability cost of ratio of the two modes in descending order are:

)p

0" > ¢, 2w+ ps > (1—5p
1—3su)p

Qirzgi:O, 2w+pf<(

NN W

0
0
The information traceability cost of ratio in the decentralized decision mode with a comprehensive

contract is greater than or equal to the information traceability cost of ratio in the decentralized decision
mode with an information traceability cost sharing contract.
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Corollary 4. Let H = )‘2 II<<" and when 0 < H < %, the optimal steady-state value of organic levels of the five

modes in descending ort;lyer are:

GRss > GRSS > GRSS > GRSS > GRss  Pf > po—2w

GRss > GRSS > Gfss > Gigs > Grss (1 - 3 —Hp)po — 2w < py < po —

GRss > GRSS > GRSS > Gigs > Grss (I —p+Hu)po —2w < pp < (1- 3 —Hu)po —
GRss > GRSS > Giss > Grss > GRSS (1= 3u)po—2w < py < (1 —p+ Hu)po — 2w
Gfss > Gkss > Giss > Giss > Gires Py < (1= 31)po — 2w

When % < H < 1, the optimal steady-state value of organic levels of the five models in descending
order are:

GRss > GRSS > GRSS > GRSS > GRss  Pf > Po—

GRrss > GRSS > GRSS > Giss > Grss (1 —p+Hpu)po —2w < pp < po -

G&gs > GRSS > GRSS > Ghgs > GRSS (1—3pu—Hu)po —2w < pg < (1 — u+ Hp)p, — 2w
GRss > GRSS > Giss > Grss > GRSS (1= 3u)po —2w < py < (1= sp — Hu)po — 2w
GRss > Ghss > Giss > Gitss > Gres Py < (1= 31)po — 2w

When H > 1, the optimal steady-state value of organic levels of the five models in descending
order are:

GRrss > GRSS > Ggs > GRss > GRSS pr> (1 —pu+ Hu)po — 2w

GRrss > GRSS > Greg > GRSS > GRSS po—2w < pr<(l—p +HV)P0 -

Giss > Giss > Grss > GRSS > GRSS (1- *V)P —2w < pf < po—

GRss > GRgs > GRSS > GRSS > GRSS (1—3u— HV)PO 2w < pf < (1 — 3u)po —
GRss > Grss > Giss > Gitss > Grgs  pf < (1— 3 — Hu)po — 2w

The optimal steady-state value of the organic level in the centralized decision mode is always
the highest. When the relationship among offline marginal income ratio, offline marginal income
ratio, and wholesale price, and the relationship among cost coefficient of organic growing cost, cost
coefficient of organic traceability cost, the impact of growing efforts on organic level, and the impact
of traceability technology efforts on the organic level are different, the relative size of the optimal
steady-state value of organic levels in different decision modes except the centralized decision mode
is different.

Corollary 5. The optimal overall long-term profits of the organic supply chain in descending order are:
Jo> LTSI > T > )

Ji> g4 pf> po—2w
{ ]i < ]d pf < po— (H)

The optimal overall long-term profit of the organic supply chain in the centralized decision mode
is always the highest. When the offline marginal income ratio is larger than the boundary value,
the overall long-term profit of the organic supply chain in the decentralized decision mode with an
information traceability cost sharing contract is more than in the fully decentralized decision. When the
offline marginal income ratio is lower than the boundary value, the overall long-term profit of the
organic supply chain in the decentralized decision mode with an information traceability cost sharing
contract is less than in the fully decentralized decision mode.
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Corollary 6. The optimal farmer cooperative’s profits and online retailer’s profits in descending order are:
T > ¢ (D

Jo>T8 pr>po—2w
i (II)
Jo<Jo pPf<po—2w

A farmer cooperative’s profit in the decentralized decision mode with an information traceability
cost sharing contract is always more than in the fully decentralized decision mode. When the
offline marginal income ratio is larger than the boundary value, the online retailer’s profit in the
decentralized decision mode with an information traceability cost sharing contract is more than in the
fully decentralized decision. When the offline marginal income ratio is lower than the boundary value,
the online retailer’s profit in the decentralized decision mode with the information traceability cost
sharing contract is less than in the fully decentralized decision.

6. Numerical Analysis

According to the assumptions and constraints in the five modes mentioned above, the specific
values of the model parameters are set as: a, = 0.3, « r =05 a =02, K, = 0.03, Ky, = 0.05,
Ks; =0.04, K, = 0.025, py =09, po = 0.6, w =0.1,Go =02, =02,A = 04,0 =03,y =03, =03,
u=02,0=0.053,7 = 0.3. The results are detailed in Table 3.

Table 3. Pricing, demand, and profit under different channels.

Full Decentralized Decentralized Decentralized
Centralized Du y tralized Decision Mode Decision Decision
Decision Conditions Decision D:z:;()r:: 1ze with Information Mode with Mode with a
Mode (CD) Mode (DD) Traceability Cost Revenue comprehensive
Sharing (IS) Sharing (RS) contract (IRS)
Organic growing effort (M) 75.616 36.164 36.164 40.110 40.110
Organic traceability technology 113.425 59.178 83.836 53.260 86.795
effort (E)
Service input (S) 5.550 4.650 4.650 4.830 4.830
Propaganda input (A) 16.700 12.000 12.000 10.800 10.800
Informatlop traceability cost B } 0.294 B 0.386
sharing ratio ()
Steady-state value of the organic 64274 32219 39.616 32022 42,082
level (G RSS )
Farmer cooperative’s profit JhH - 116.480 124.080 124.234 138.291
Online retailer’s profit (J°) - 118.727 136.967 109.719 132.044
Overall long-term profit () 311.250 235.208 261.047 233.953 270.335

In this numerical example, we have p; > p, — 2w. As shown in Table 3, the optimal decision
variables in the centralized decision mode are larger than others. The organic growing efforts and
service inputs in the decentralized decision mode with a revenue sharing contract and a comprehensive
contract are larger than those in the fully decentralized decision mode and the decentralized decision
mode with an information traceability cost sharing contract. The organic traceability technology effort
and the steady-state value of the organic level in the decentralized decision mode with a comprehensive
contract is the largest, followed by the decentralized decision mode with an information traceability
cost sharing contract, and then the fully decentralized decision, the decentralized decision mode with a
revenue sharing contract, is at the end. The propaganda input in the fully decentralized decision mode
and the decentralized decision mode with an information traceability cost sharing contract is larger
than in the decentralized decision mode with a revenue sharing contract and the decentralized decision
mode with a comprehensive contract. The farmer cooperative’s profit in the decentralized decision
mode with a comprehensive contract is the largest, followed by the decentralized decision mode with
a revenue sharing contract, and then the decentralized decision mode with information traceability
cost sharing contract, the fully decentralized decision mode is at the end. The online retailer’s profit in
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the decentralized decision mode with an information traceability cost sharing contract is the largest,
followed by the decentralized decision mode with a comprehensive contract, and then the fully
decentralized decision mode, the decentralized decision mode with a revenue sharing contract is at the
end. The overall long-term profit in the decentralized decision mode with a comprehensive contract is
the largest, followed by the decentralized decision mode with an information traceability cost sharing
contract, and then the fully decentralized decision, the decentralized decision mode with a revenue
sharing contract is at the end.

As shown in Figure 2, even if the organic level is disturbed by technical errors and other factors
deviating from the stable state, it can return over time. And the numerical example is one of the cases
of pf > po — 2w and % < H <1, Ggsg > Glsg > Ghog > G%SS > Grgg > Go. The organic level is
monotonically increasing.

70
60
50
% e ey Ve v e
@ *+§ZZAAx&é
° 2 Kﬁﬁ&/
f 7 o Gtgs |
g RSS
d
20 - Ggss
4~ Gpgs
10, ~ ~ ~Ggss ]
0 ]
0

2 4 6 8 10 12 14 16 18 20
t

Figure 2. The optimal trajectories of the organic level.

As shown in Figure 3, the optimal overall long-term profit of the OASC (]) increase with the
increase of the cross influence between channels (¢) and the consumer preferences of organic products
(7). Correspondingly, when the cross influence between channels and the consumer preferences of
organic products are at the maximum, the optimal overall long-term profit of the OASC reaches the
maximum. The degree of influence of the cross influence between channels on the optimal overall
long-term profit of the OASC is smaller than that of the consumer preferences of organic products.
These indicate that the cross influence between channels and consumers’ preferences of organic
products could bring more long-term profit of the OASC.
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Figure 3. The optimal overall long-term profit of the OASC versus € and 7.

As shown in Figure 4, the optimal farmer cooperative’s profit (J¢), online retailer’s profit (J,)
increase with the increase of the cross influence between channels (¢) and the consumer preferences
of organic products (). Correspondingly, when the cross influence between channels and the
consumer preferences of organic products are at the maximum, the optimal farmer cooperative’s
profit, online retailer’s profit reaches the maximum. The degree of influence of the cross influence
between channels on the optimal farmer cooperative’s profit, online retailer’s profit is smaller than
that of the consumer preferences of organic products. These indicate that the cross influence between
channels and consumers’ preferences of organic products could bring more long-term profit of the
participants in the OASC. And from Figure 4, we know that the optimal farmer cooperative’s profit in
a comprehensive contract is the most, while the online retailer’s profit in an information traceability
cost sharing contract is the most. Have they always been like this? We change the range of the offline
marginal income ratio of a farmer cooperative, and get the Table 4.

— -
B m
2000 [ B 2000 [ DA
(I —
1500 1500 . :
- 1000 | _° 1000 -
500 500
0 0
1 1
1
(A) The optimal farmer cooperative’s profit. (B) The optimal online retailer’s profit.

Figure 4. The optimal farmer cooperative’s profit, online retailer’s profit versus ¢ and 7.
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Table 4. Optimal decisions of different members.

Members Decisions and Optimal Strategies
Organic Supply Chain 0<p ng 0.220 0.220 I<R g <1 :
Farmer Cooperative 0< prjSO.2199 0.2199 < I;;Jé < 0.2200 0.22001§8pf <1
Online Retailer 0< pr<C 0.3938 0.3938 <Ir11{8< 0.4159 0.4159 I<'s pr<1

As shown in Table 2, when the offline marginal income ratio of a farmer cooperative (py) is less
than the boundary value, the optimal decision mode for the OASC is the decentralized decision mode
with a revenue sharing contract. And when the offline marginal income ratio of a farmer cooperative is
greater than the boundary value, the optimal decision mode for the OASC is the decentralized decision
mode with a comprehensive contract. When the offline marginal income ratio of a farmer cooperative
is less than the boundary value (0.2199), the optimal decision mode for the farmer cooperative is the
decentralized decision mode with a comprehensive contract. When the offline marginal income ratio
of a farmer cooperative is greater than the boundary value (0.2200), the optimal decision mode for
the farmer cooperative is the decentralized decision mode with a comprehensive contract. When the
value of an offline marginal income ratio of a farmer cooperative lies between the two boundary
values (0.2199, 0.2200), the optimal decision mode for the farmer cooperative is the decentralized
decision mode with a revenue sharing contract. When the offline marginal income ratio of a farmer
cooperative is less than the boundary value (0.3938), the optimal decision mode for the online retailer
is the fully decentralized decision. When the offline marginal income ratio of a farmer cooperative
is greater than the boundary value (0.4159), the optimal decision mode for the online retailer is the
decentralized decision mode with an information traceability cost sharing contract. When the value of
offline marginal income ratio of a farmer cooperative lies between the two boundary values (0.3938,
0.4159), the optimal decision mode for the online retailer is the decentralized decision mode with a
comprehensive contract. Furthermore, we simultaneously change the values of the offline marginal
income ratio of a farmer cooperative and the online marginal income ratio of online retailer, and get
the following figures.

As shown in Figure 5, the optimal overall long-term profit of the OASC (]) increase with the
increase of the online marginal income ratio of online retailer (p,) and the offline marginal income
ratio of a farmer cooperative (py). In the left part of Figure 5, the optimal overall long-term profit of the
OASC in centralized decision is the most. And then we remove the centralized decision mode, get the
right part of Figure 5. When the ratio of the offline marginal income ratio of a farmer cooperative to the
online marginal income ratio of online retailer is larger than the boundary value, the optimal decision
mode for the OASC is the decentralized decision mode with a comprehensive contract. When the
ratio of the offline marginal income ratio of a farmer cooperative to the online marginal income ratio
of online retailer is smaller than the boundary value, the optimal decision mode for the OASC is the
decentralized decision mode with a revenue sharing contract.
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Figure 5. The optimal overall long-term profit of the OASC versus p, and py.

As shown in Figure 6, the optimal farmer cooperative’s profit (J5) increase with the increase
of the online marginal income ratio of online retailer (p,) and the offline marginal income ratio of
a farmer cooperative (ps). In the left part of Figure 6, the optimal farmer cooperative’s profit in a
comprehensive contract is the most. And then we remove the decentralized decision mode with a
comprehensive contract, get the right part of Figure 6. When the ratio of the offline marginal income
ratio of a farmer cooperative to the online marginal income ratio of online retailer is larger than the
boundary value, the optimal decision mode for the farmer cooperative is the decentralized decision
mode with a revenue sharing contract. When the ratio of the offline marginal income ratio of a farmer
cooperative to the online marginal income ratio of online retailer is smaller than the boundary value,
the optimal decision mode for the farmer cooperative is the decentralized decision mode with an
information traceability cost sharing contract.

- ™
| B -
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L_Ei ' '
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(A) Four modes. (B) Three modes except for the decentralized decision

mode with a comprehensive contract.

Figure 6. The optimal farmer cooperative’s profit versus p, and py.

As shown in Figure 7, the optimal online retailer’s profit (J,) increases with the increase of the
online marginal income ratio of online retailer (p,) and the offline marginal income ratio of a farmer
cooperative (py). When the ratio of the offline marginal income ratio of a farmer cooperative to the
online marginal income ratio of online retailer is larger than the boundary value, the optimal decision
mode for the online retailer is the decentralized decision mode with an information traceability cost
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sharing contract. When the ratio of the offline marginal income ratio of a farmer cooperative to the
online marginal income ratio of online retailer is smaller than the boundary value, the optimal decision
mode for the online retailer is the fully decentralized decision. When the ratio of the offline marginal
income ratio of a farmer cooperative to the online marginal income ratio of online retailer is near the
boundary value, the optimal decision mode for the online retailer is the decentralized decision mode
with a comprehensive contract.
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Figure 7. The optimal online retailer’s profit versus p, and py.

7. Discussion

7.1. Findings

We designed different contracts, as in the literature [25,49], and summarized the following findings
by analyzing and comparing them.

(1) Even if the optimal state trajectory of the organic level is disturbed by technical errors and
other factors deviating from the stable state, it can return over time. It is monotone and time-varying,
similar to the literature [46]. The sequence of the optimal state trajectory of the organic level in different
decision modes is related to the impact of growing efforts and traceability technology efforts on organic
level, the cost coefficient of organic growing cost and the organic traceability cost, the offline and online
marginal income ratio, the wholesale price of organic products, and sharing revenue ratio. The optimal
state trajectory of the organic level in the centralized decision mode is always the highest. The rest can
be divided into two cases. The first case is, the ratio of the cost coefficient of organic growing cost to the
square of the impact of growing efforts on the organic level is more than the ratio of the cost coefficient
of organic traceability cost to the square of the impact of traceability technology efforts on organic level.
When the offline marginal income ratio is relatively large, the decentralized decision mode with a
comprehensive contract is a better choice from the perspective of the organic level, otherwise, the fully
decentralized decision mode is a better choice. In other words, in some cases, non-cooperation is the
better choice. This is different from the literature [25] that finds that cooperation is always better than
non-cooperation. The second case is, the ratio of the cost coefficient of the organic growing cost to the
square of the impact of growing efforts on the organic level is less than the ratio of the cost coefficient
of the organic traceability cost to the square of the impact of traceability technology efforts on organic
level. When the offline marginal income ratio is relatively large, the decentralized decision mode with
a comprehensive contract is a better choice from the perspective of the organic level, otherwise, the
decentralized decision mode with a revenue sharing contract is a better choice.

(2) Regarding the service input, the incentive of the decentralized decision mode with a
comprehensive contract and the decentralized decision mode with a revenue sharing contract to
a farmer cooperative is bigger than that of the decentralized decision mode with an information
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traceability cost sharing contract and the fully decentralized decision mode. Regarding the propaganda
input, the incentive of the decentralized decision mode with an information traceability cost sharing
contract and the fully decentralized decision mode to online retailer is bigger than that of the
decentralized decision mode with a comprehensive contract and the decentralized decision mode
with a revenue sharing contract. From the perspective of an information traceability cost sharing,
cooperation in the comprehensive contract is more vigorous than an information traceability cost
sharing contract.

(3) The higher the cross influence between channels is, the profits of the farmer cooperative,
the online retailer and the OASC are more. As mentioned in literature [32,33], for the omni-channel
supply chain system, the cross-influence of information transmission between channels can bring
more profits. Improving the consumer preferences of organic products is good for farmer cooperatives,
online retailers, and the OASC in that they can get more profits. This is consistent with the conclusion
in the literature [25]. The improvement of consumers’ sustainable consciousness is beneficial to all
members of the sustainable supply chain system.

(4) The optimal profits of participants in the OASC in the centralized decision mode are always
the highest. But because this cooperation is hard to achieve, we will not discuss it for the time being.
For the OASC, in most cases, choosing the comprehensive contract is beneficial to profit, while in
a few cases, choosing a revenue sharing contract is beneficial to profit, which means in all cases
BOPS revenue should be shared, and this result is consistent with the literature [15]. For the farmer
cooperative, in almost all cases, choosing the decentralized decision mode with a comprehensive
contract is beneficial to profit. For the online retailer, in most cases, choosing the decentralized decision
mode with an information traceability cost sharing contract is beneficial to profit, while in a few
cases, choosing the fully decentralized decision mode is beneficial to profit, in addition, a very small
fraction, choosing the decentralized decision mode with a comprehensive contract is beneficial to profit.
Generally speaking, the OASC and the farmer cooperative are more inclined to the decentralized
decision mode with a comprehensive contract. In a very small fraction, the decentralized decision
mode with a comprehensive contract is best choice for the farmer cooperative, the online retailer and
the OASC.

7.2. Managerial Implications

(1) Farmer cooperatives and online retailers should propagate the advantages of organic
agricultural products and their significance to the sustainable development of ecological environment
in order to improve consumers” organic product preferences. People’s preference for organic products
and their concern for sustainable development make the members of supply chains profitable from the
microcosmic point of view, and it is beneficial to the sustainable development of the whole society
from the macroscopic point of view.

(2) It shows that the interaction between channels is beneficial to each other in the environment
of omni-channel. Participants should look at the problem more cooperatively than pure competitive
relationship, which is conducive to the sustainable development of the market.

(3) Participants in the OASC should choose the mode of cooperation according to the actual
situation. Before deciding which contract to choose, farmer cooperatives and online retailers should be
fully aware of their own and the other party’s business situation. The relative situation between them
will affect the effect of the contract. In most cases, their respective best contracts are not consistent,
and at this point, if they can stand in the overall perspective of the supply chain to make decisions is
the best. They can choose the best contract for the whole, and then negotiate additional agreements on
profit sharing.

8. Conclusions

This paper focuses on competition and cooperation between the farmer cooperative and the
online retailer in the omni-channel OASC. There are three shopping ways in the omni-channel OASC,
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compared with dual-channel supply chain, customers have a new shopping way that they could
buy organic agricultural products in online channel and then pick up in offline channel. For this
sake, the relationship between the farmer cooperative and the online retailer in the omni-channel
OASC is more complex. We establish five models characterizing five decision modes based on
differential game theory to discuss the optimal decisions of organic growing effort, organic traceability
technology effort, propaganda input, and service input, and the profits of the farmer cooperative,
the online retailer and the overall supply chain. In addition, coefficients which represent consumer
preferences of organic products, cross influence between channels, marginal income ratio of a farmer
cooperative and online retailer, are introduced into the five models, namely the centralized decision
mode, the fully decentralized decision mode, the decentralized decision mode with an information
traceability cost sharing contract, the decentralized decision mode with a revenue sharing contract,
and the decentralized decision mode with a comprehensive contract. By analyzing and comparing
the optimal decisions of five models, we have come to some conclusions. In each mode, the higher
consumer preferences of organic products and cross influence between channels are, the more benefits
the farmer cooperative and the online retailer will have. When choosing the optimal contract, the
members in the OASC will be affected by the relative size of the offline marginal income ratio of a
farmer cooperative and the online marginal income ratio of online retailer.

We made some assumptions for the sake of simplicity of calculation, and there are some limitations,
and these can also be regarded as the direction of our extended research. Firstly, we have given
the demand function by assumption and assigned values directly to the parameters in numerical
experiments according to the earlier studies. The demand function based on the consumer utility
function may be closer to reality. Data obtained through field surveys may be more specific. Secondly,
we assumed that the freshness of organic agricultural products does not change over time in a
short period of time. In extended research, we will consider the time-varying freshness of organic
agricultural products. Finally, consumers are considered to be homogeneous and non-strategic in this
paper. However, when the freshness of organic agricultural products decreases with time, the price
may be discounted. Some consumers may become strategic consumers which have been studied more
recently [52-55]. We will consider the impact of strategic consumers on optimal decision making in
extended research.
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Proof of Proposition 1, 2, 3. The optimal value function of the OASC’s profit at time t is
JS(E,M,S,A) = e P'VS(E, M) (A1)
According to the optimal control theory, for any E > 0 and M > 0, V°(E, M) satisfies the

Hamilton-Jacobi—-Bellman function as

c _ o 1 2 1 2
PVE(E M) = max [(po+w) (d;+dof) tppdf — 5KaA” = SKE A2

—%KSSZ - E1<mM2 + VY/(AM + vE — 0G)]

By solving the necessary conditions for the optimal decisions which are

V(E,M) _, 9pV(EM) _, 9VE(E M) _ . 9pV(E,M)

oA 35 JF am (83)
we get:
. YV - AV . (SZU-I—Pf‘f'SPo),B o (2w+8pf+2}70)17
F=oM=%,°" Ks A= K, (A9

Substitute Equation (A4) into Equation (A2), and get Equation (A5)

PV(E,M) = [2npo + (ps +2w)n — VI'a]Go + (o + aof) (po +w) + asps

+ﬁ2(we +epo + py) N 72 (eps + 2w +2p,)° N (V> N (AVe? (A5)
2K, 2K, 2K, 2Ky
Assume V¢(E, M) is a linear expression of Gy,
VY(E,M) = aiGp + a5 (A6)
where af and 45 are unknown constants.
From Equations (A5) and (A6), we get
. (2w +2po + pr)n
o (A7)
(eB+ps) B | (eps+2B)0% | A2 2 af
c _ AR S s
1= (0o op) (po W) ¥ prty =+ = T (g, T )%

According to V¢’ = af, substitute Equation (A7) into Equations (A4), (A6) and (1), and then get
the optimal decisions of the OASC in the centralized decision mode shown in (8)—(10). O

Proof of Proposition 4, 5, and 6. The optimal value function of the farmer cooperative’s profit at time
tis
JH(M,S) = e P'VE(E, M) (A8)
The optimal value function of the online retailer’s profit at time t is
Jo(E, A) = e 'V (E, M) (A9)

According to the optimal control theory, for any E > 0 and M > 0, VJ?I( E, M) and V¥ (E, M) satisfy
the Hamilton—-Jacobi-Bellman function as

1 1
oVH(E,M) = rg%[pfdf + w(dy +dof) — 51<mM2 - E1<Ss2 + V' (AM + 7E - 0G)] (A10)
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1

) - 3Kat? = 3

mﬁfz

oVA(E,M) = max{po(d + do K.E* + V¥ (AM + vE — 0G)] (A11)

Using the backward induction method, the necessary conditions for the optimal decisions of the
online retailer is

Ve (E,M) _ | Vi (E, M)

A oF =0 (A12)
By solving the Equation (A12), we get
dar
d_ Yo 4a _ 21Po
= = 3
E K, A K (A13)

Substitute Equation (A13) into Equation (A10), and then solve the necessary conditions for the
optimal decisions of a farmer cooperative,

d d
8pr(E,M) . apr(E,M) . (AL4)
aS ! oM !
we get
d!
g (ewtpp)p o AVS
§% = 7& ,M"* = —Km , (A15)

Substitute Equations (A13) and (A15) into Equations (A10) and (A11), and get Equations (A16)
and (A17)

B2 (we + py)?

pVJ‘Zl(E, M) = [2w+ pg)ny — UVJ?’]GO + (do + aof )0+ apps + Tf
2 (17dn2 2y7drysdr ’ (Al6)

2+ 20)Ppe AV TV
K, 2Ky, K,
we + pr)ef? 212p,2
p%ﬂﬂh@::QmU—UWWGw+Mm+%ﬂm+X ?)ﬁp”+ Zf”
S a
2y 7drydr 2 (A17)
VIV v
Ky 2K,
Assume Vfd(E, M) and V¢ (E, M) are linear expressions of G,
V{(E, M) = a{Go +aj (A18)
VA(E,M) = bIGy + b4 (A19)
where a‘li, ag, bf, bg are unknown constants.
From Equations (A16)-(A19), we get
g Qwtpan , 2poy
af = LT pd - ZPOl
p+o p+o )

2 2 2 2(,d 2 dpd
i B*(we+ps)”  2(pre+2w)npe  A%(af)”  y2aibf A20
ad = (a0 + aop)w + apps + T + %, + 2K, +2 K, (A20)

2 2,2 2, dpd 2 (1,d
i (we +preBpo  20%p, Acafby (b))
b5 = (a0 + &of)po + X + X + X, + 2K,

According to Vjﬁi’ = a‘li and V¥ = bﬁi, substitute Equation (A20) into Equations (A13), (A15), (A18),
(A19), and (1), and then get the optimal decisions of the farmer cooperative and the online retailer in
the fully decentralized decision mode shown in (13)-(17). [J
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Proof of Proposition 7, 8, and 9. The optimal value function of the farmer cooperative’s profit at time
tis
J¢(M,S,8) = e F'Vi(E, M) (A21)
The optimal value function of the online retailer’s profit at time t is

Ji(E, A) = e P'VI(E, M) (A22)

According to the optimal control theory, for any E > 0 and M > 0, V}(E, M) and VU" (E, M) satisfy
the Hamilton—-Jacobi—Bellman function as

4 1 1 1 :

PV;(E, M) = max(psdy +w(dy + dof) - EI<mM2 - E1<552 — E91<EE2 + VI (AM +vE — ¢G)] (A23)
. 1 1 .

PVo(E, M) = max[po(do + dof) — E1<aA2 - 51— 0)K.E? + VI'(AM + vE — ¢G)] (A24)

Using the backward induction method, the necessary conditions for the optimal decisions of the
online retailer is

OpVI(E,M) _  3pVA(E,M) _
A =0, 5F =0, (A25)
By solving the Equation (A25), we get
. il ,
El = ’)/VU Al = 2’7p0 (A26)

(1-0)K,’ K,

Substitute Equation (A26) into Equation (A23), and then solve the necessary conditions for the
optimal decisions of a farmer cooperative,

dpVi(E,M 0oVi(E,M 0oVL(E,M
PV;( ):o, PVt )ZO,L:O, (A27)
oS oM 00
we get
i/ 1 i/
Sl — M M = AV} o = ZV}, —Vo (A28)
Ks K’ 2V + vir

Substitute Equation (A28) into Equation (A25), and then substitute into (A23) and (A24), and get
Equations (A29) and (A30)

. . B%(we + pf)2
pVJﬁ(E, M) = [(2w+ps)y — O'V}/]Go + (;xo +aof)w + vcfpf2+ T e
e 2w)nPpy VPSRV V)

K, 2K, 8K,

(A29)

(we + pr)ep?po N 212po

PVi(E,M) = (2poy = oVi")Go+ (o + op)w + ——— - Kq

)\ZV}/VJ/ . fsz(f’(ZVi’ + Vg,)

(A30)
f
K 4K,

+

Assume V}(E, M) and V/(E, M) are linear expressions of Gy,
VH(E,M) = a;Go + d) (A31)

VI(E,M) = b\ Gy + b (A32)
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where a’i, aé, bi, bé are unknown constants.
From Equations (A29)-(A32), we get

a_ @0t 2pon

ﬂl = P+0_ s V1 = p+0_/
i\2 j i\2

, /Sz(we+pf)2 (pre+2w)nPp,  A2(ah)”  92(2a} +bi) (A33)
1
az_(ﬂéo+¢xof)W+DéfPf+( ZKS) . + ng 2 '+’ %, (+ ' 8§<e ,

. we+ pr)efPpo 2pPpo2  AZaibi b (2al + b

1

by = (@0 + aof)po + X + X, + X, + 1K,

According to Vfi’ = ail and Voi’ = bg, substitute Equation (A33) into Equations (A26), (A28), (A31),
(A32), and (1), and then get the optimal decisions of the farmer cooperative and the online retailer
in the decentralized decision mode with an information traceability cost sharing contract shown in
(20)-(24). O

Proof of Proposition 10, 11, and 12. The optimal value function of the farmer cooperative’s profit at
time tis
J5(M,S) = e P'V{(E,M) (A34)

The optimal value function of the online retailer’s profit at time t is
Jo(E, A) = e P'V; (E, M) (A35)

According to the optimal control theory, for any E > 0 and M > 0, V}(E, M) and V] (E, M) satisfy
the Hamilton—-Jacobi—Bellman function as

T 1 1 r

1 1
pV3 (E, M) = max[podo + (1 = p)poddos — 5KaA® = SKeE> + V' (AM +7E —0G)] (A37)

Using the backward induction method, the necessary conditions for the optimal decisions of the

online retailer is
QVI(EM) _ o dpVi(E,M)

A 9E Y (A38)
By solving the Equation (A38), we get
7/ o
E" = ’)/VD ,Ar — (2 ]/l)ﬂpo (A39)

K. Ka

Substitute Equation (A39) into Equation (A36), and then solve the necessary conditions for the
optimal decisions of a farmer cooperative,

AV (E, M) dpVI(E, M)

f ——— =0, fa =0, (A40)
we get
+ps+ AV
5 = (ew PfK yepo)ﬁ’M, _ Kf (AdD)
S m
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Substitute Equations (A41) and (A39) into Equations (A36) and (A37), and get Equations (A42)
and (A43)

PVE(E,M) = [(2w + pg + ppo) — oV |Go + pottogpt + (o + top)w + proty
(2= p)(pse -+ pop+ 20)por® | B (nepo +we + pr)

* K, 2K, (Ad2)
21 7il )\ZVI/
ir 1 Vo f
+Vi( e + K, )
por*(2 — p)?
Vs (E,M) = (2o = o V") Go + (atof — pttof + ko) po + ——7———
a A4
O wpellenp Bt p) vy 2V O
K o 2K, K
Assume V}(E, M) and V] (E, M) are linear expressions of Gy,
VI(E, M) = a;Go + a} (A4d)
V! (E,M) = b.Gy + b} (A45)
where 4}, a;, b}, b, are unknown constants.
From Equations (A42)-(A45), we get
o= GOt Pt pp) (2= p)por
! p+o ol pro 2
2 — e+ + 2w
ag = pol’(of,u"i‘(lxo‘i‘lxof)W‘prﬂéf“‘ ( l’l)(pf Kpoy )POU
a
B (pepo +we+pp)* 9 M ' (A46)
* 2K, o o,
(1= p)poeP?leppo + B2 (we + py)]

bg = (“of — Hlof + 0‘0)770 + K

S
2.2 2 21,7 2 r
Po (2 —u) LYy ATay
+ 2K, +b1(21<e * Ky )

According to V;’ = a} and V' = b, substitute Equation (A46) into Equations (A39), (A41), (A44),
(A45), and (1), and then get the optimal decisions of the farmer cooperative and the online retailer in
the decentralized decision mode with a revenue sharing contract shown in (27)—(31). O

Proof of Proposition 13, 14, and 15. The optimal value function of the farmer cooperative’s profit at
time tis
Jf(M,S,6) = eP'V{ (E, M) (A47)

The optimal value function of the online retailer’s profit at time t is
J(E,A) = e 'V (E, M) (A48)
According to the optimal control theory, for any E > 0 and M > 0, V}’(E, M) and V" (E, M)

satisfy the Hamilton—Jacobi—Bellman function as

i _ 1 2 1 2
pVi(EM) = gﬁ;[pfdf + w(do + dof) + Hpodos — 5 KmM? = SKsS s9)

1 .
—EGKEEZ + V" (AM +vE — 0G)]
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ir _ _ _ 1 2 _ 1 _ 2
pVI(E,M) = rﬁf;}sx[podo + (1= p)podss 2I(,ZA 2(1 0)K.E (A50)
+Vy"(AM 4+ vE — 0G)]

Using the backward induction method, the necessary conditions for the optimal decisions of the
online retailer is

P} Voir E, ir ,
0 a(A M) _o, apVoa(§ M) _o, (A51)
By solving the Equation (A51), we get
. ir/ . _
E7 = ’)/Vo AT = (2 P‘)’Wo (A52)

(1-0)K,” K,

Substitute Equation (A52) into Equation (A49), and then solve the necessary conditions for the
optimal decisions of a farmer cooperative,

9pVf (E M) 0 pVf (E M) 0 Vi (EM) 0 (A53)
35 Y © 09 ’
we get ) ) .
§ir _ (ew +pr+pepo)p i _ AVET _ v - ve” (A54)
K; ’ Kin ’ 2V + Vi

Substitute Equation (A54) into Equation (A52), and then substitute into (A49) and (A50), and get
Equations (A55) and (A56)

pV{(E,M) = [(2w+ ps + upo)yy — oV{"|Go + pottosp + (o + top)w + praty

= mpetpo+ 2w) pory® . B2 (nepo + we + ps)°
K, 2K, (A55)
(2v}r/ + ng)z’)’z )\Z(V}W)z
8K, * K,

_|_

, , 2,2 2 _ 2
PV, (E, M) = (2potf — upoy — V3" )Go + (o — ptof + o) po + P (2= )

2 i i i (A56)
(= #)poep™(we + py + eppo) +Vi,,[(2Vf +V5")y . APV |
Ks ¢ 4K, K,
Assume Vfir(E, M) and Vi’(E, M) are linear expressions of Gy,
Vi (E,M) = al'Go + aly (A57)
V' (E, M) = b Gy + by (A58)

where af, ay, b, by are unknown constants.
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From Equations (A55)—(A58), we get

it — (2w + ps + ppo)y pir — (2= p)pon
! p+o ’ o+o '
(2 — ) (pge + popt + 2w) pory*
K,
L Bepo et pp)® Qa1 b)P | Aa])”
2K, 8K, 2K
po2n2(2— u)? (1 —w)poeP?(we + py + eppo)

T K:

(Za’i’ + bir)’y2 N /\2115’}
4K, K

Ay = pottospt + (o + aop)w + procs +

(A59)

bg = (’Xof — Hlof +0€o)Po +

+b|

According to V}” = a"{ and Vi = bi’, substitute Equation (A59) into Equations (A52), (A54),
(A57), (A58), and (1), and then get the optimal decisions of the farmer cooperative and the online
retailer in the decentralized decision mode with a comprehensive contract shown in (34)—(38). O

Proof of Corollary 1. From Equations (8), (13), (20), (27), and (34), we know

12w+ py)

EC—F = ,
(p+0)Ke

c i Y Po
EC—F = 11F0
(p+0)Ke
11 (2w + ppo + py)
(p+0)Ke
¢ pir _ YMPo(2—p)
E¢ — fir = HMro= P/
(p+0)Ke

E?‘_Ed:_ YTHPo <0,

(p+0o)K,
pi_pr o Y2wtps— (- ppol
(o +0)Ke ’
Y1 (2w + pg — po)

(0 +0)K, '

Ei_Eir:_ YNHPo
2(p+0')1<e
2w+ pp— (1= 3p)po)
(o +0o)K, '

1)pol

>0,

EC_Er:

>0,

>0,

<0,

Eir _E =

N\»—l

Eir _Ed —

)
2w +pr— (1 -
(p -+ U')Ke

And ps > 0,po > 0w > 0,0 < p < 1, we know p, > (1 - jy)po >(1—pu)po > (1— %y)po.
When 2w + ps > p,, E€ > E" > E' > E¥ > E". We can get other conditions likewise. [J

Proof of Corollary 2. From Equations (8), (13), (20), (27), and (34), we know

MM = M M= 2P
(p+0)Kn
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MC_MT — Mc_Mir _ (Z_V)Aﬂpo > O,

(0 +0)Km
Af1po
M — M = __HMAPo <0,
(o +0)Km
and get
i M€ > M" =M > M = M*.
Similarly,

SE> S =8>8 =61 A°> Al=Al> A" = A0

Proof of Corollary 3. We know
3
po > (1= 3 p)po,
and from Equations (20) and (34),
We know when 3
2w+ ps > (1- Ey)po,

2ppo (2w + py + 2p,)
(2w + ps + po) (4w + 2ps + 2po + ppo)

gir _pi —
s0 07 > 6.
When :
2w+ pr < (1- Ey)po, " =6'=0.0
Proof of Corollary 4. From Equations (8), (13), (20), (27), and (34), we know

2n[(w + 3P )7V Kin + A*Kepo]
(o + o) KmKe
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A2K,
G gt 1Y K[2w + ps — (1= 31— Zg=p) po
RSS RSS (P+U>K5Km .
Andpf >0,pp>0,w>00<u<1,A>0,v>0K,>0,Ky, >0,assume H = ;\;Ife,weknow

when 0 < H < }I,po >1-— %V—Hy >1—pu+Hu>1- %y,easytogetwhen2w+pf > po,GRreg >
Girss > Ghgs > Ghos > Ghss. We can get other conditions likewise. [J

Proof of Corollary 5, 6. From Equations (10), (15)—(17), (22)—(24), (31), and (38), we know

o= (eps —|—2w)2;72 N poe’p? N (2w + pf)217272 N 212A2p,y? 50
2K 2K 2 2 !
a s 2(c 4 p)°Ke (0 +p)Kn

so J¢ > J4.
Similarly, ' o
I e (P L L0 B
_ P2 1Qw + py) + o] (2w + py) — po]

i_
I 2(0 + p)*K, '

[ = P20t pr — po)
o (¢ +p)°Ke

we get when
2w+ pp > po, J' >IN I > If

and when ‘ '
2w+ pr<po, J'< ], Ji < .0

References

1.  Lorenz, K;; Lal, R. Chapter Three—Environmental Impact of Organic Agriculture. In Advances in Agronomy;
Sparks, D.L., Ed.; Academic Press: Cambridge, MA, USA, 2016; Volume 139, pp. 99-152.

2. Mie, A,; Andersen, H.R.; Gunnarsson, S.; Kahl, J.; Kesse-Guyot, E.; Rembiatkowska, E.; Quaglio, G.;
Grandjean, P. Human health implications of organic food and organic agriculture: A comprehensive review.
Environ. Health 2017, 16, 111-122. [CrossRef] [PubMed]

3.  Baranski, M.; srednicka-Tober, D.; Volakakis, N.; Seal, C.; Sanderson, R.; Stewart, G.B.; Benbrook, C.;
Biavati, B.; Markellou, E.; Giotis, C.; et al. Higher antioxidant and lower cadmium concentrations and lower
incidence of pesticide residues in organically grown crops: A systematic literature review and meta-analyses.
Br. ]. Nutr. 2014, 112, 794-811. [CrossRef] [PubMed]

4.  Srednicka-Tober, D.; Baraniski, M.; Seal, C.; Sanderson, R.; Benbrook, C.; Steinshamn, H.;
Gromadzka-Ostrowska, J.; Rembiatkowska, E.; Skwarto-Sorita, K.; Eyre, M.; et al. Composition differences
between organic and conventional meat: A systematic literature review and meta-analysis. Br. J. Nutr. 2016,
115, 994-1011. [CrossRef] [PubMed]

5. Paul, J.; Rana, J. Consumer behavior and purchase intention for organic food. J. Consum. Mark. 2012, 29,
412-422. [CrossRef]

6. Jouzi, Z.; Azadi, H,; Taheri, F.; Zarafshani, K.; Gebrehiwot, K.; Van Passel, S.; Lebailly, P. Organic Farming
and Small-Scale Farmers: Main Opportunities and Challenges. Ecol. Econ. 2017, 132, 144-154. [CrossRef]

7. Reganold, J.P.; Wachter, ].M. Organic agriculture in the twenty-first century. Nat. Plants 2016, 2, 15221.
[CrossRef] [PubMed]

8. Raducuts, I; Doroftei, F. Research on the evolution and current state of organic agriculture worldwide. Phys. Rev. B
2012, 86, 3531-3537.

9.  Massey, M.; O’Cass, A.; Otahal, P. A meta-analytic study of the factors driving the purchase of organic food.
Appetite 2018, 125, 418-427. [CrossRef] [PubMed]


http://dx.doi.org/10.1186/s12940-017-0315-4
http://www.ncbi.nlm.nih.gov/pubmed/29073935
http://dx.doi.org/10.1017/S0007114514001366
http://www.ncbi.nlm.nih.gov/pubmed/24968103
http://dx.doi.org/10.1017/S0007114515005073
http://www.ncbi.nlm.nih.gov/pubmed/26878675
http://dx.doi.org/10.1108/07363761211259223
http://dx.doi.org/10.1016/j.ecolecon.2016.10.016
http://dx.doi.org/10.1038/nplants.2015.221
http://www.ncbi.nlm.nih.gov/pubmed/27249193
http://dx.doi.org/10.1016/j.appet.2018.02.029
http://www.ncbi.nlm.nih.gov/pubmed/29501680

Sustainability 2019, 11, 848 33 of 34

10.

11.

12.

13.

14.

15.

16.
17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

Govindan, K. Sustainable consumption and production in the food supply chain: A conceptual framework.
Int. J. Prod. Econ. 2018, 195, 419-431. [CrossRef]

Kadet, A. Picking Your Own Apples Can Be Expensive-for Orchards; U-pick operations generate cash during
harvest time, but there are heavy operating costs for farms. The Wall Street Journal, 16 October 2015.
Publicaffairsoffice. U-Pick Apple Season on Now at Swanton Pacific Ranch Organic Orchard. Available
online: https:/ /core.ac.uk/display /19147004 (accessed on 5 February 2019).

Recently Added Pick Your Own Farms. Available online: http://www.pickyourownfood.com/ (accessed on
5 February 2019).

Cleveland, D.A.; Radka, C.N.; Miiller, N.M.; Watson, T.D.; Rekstein, N.J.; Van M. Wright, H.; Hollingshead, S.E.
Effect of Localizing Fruit and Vegetable Consumption on Greenhouse Gas Emissions and Nutrition, Santa
Barbara County. Environ. Sci. Technol. 2011, 45, 4555-4562. [CrossRef]

Gao, F; Su, X. Omnichannel Retail Operations with Buy-Online-and-Pickup-in-Store. Manag. Sci. 2016, 63,
2478-2492. [CrossRef]

Bell, D.R.; Gallino, S.; Moreno, A. How to win in an omnichannel world. MIT Sloan Manag. Rev. 2014, 56, 45.
Brynjolfsson, E.; Hu, YJ.; Rahman, M.S. Competing in the age of omnichannel retailing. MIT Sloan Manag. Rev.
2013, 54, 23.

Moharana, P.C.; Sharma, B.M.; Biswas, D.R.; Dwivedi, B.S.; Singh, R.V. Long-term effect of nutrient
management on soil fertility and soil organic carbon pools under a 6-year-old pearl millet-wheat cropping
system in an Inceptisol of subtropical India. Field Crops Res. 2012, 136, 32—41. [CrossRef]

Gildner, D.; Krausmann, F. Nutrient recycling and soil fertility management in the course of the industrial
transition of traditional, organic agriculture: The case of Bruck estate, 1787-1906. Agric. Ecosyst. Environ.
2017, 249, 80-90. [CrossRef]

Dabbene, E; Gay, P; Tortia, C. Traceability issues in food supply chain management: A review. Biosyst. Eng.
2014, 120, 65-80. [CrossRef]

Cachon, G.P; Fisher, M. Supply Chain Inventory Management and the Value of Shared Information. Manag. Sci.
2000, 46, 1032-1048. [CrossRef]

Chu, W.H.J,; Lee, C.C. Strategic information sharing in a supply chain. Eur. J. Oper. Res. 2006, 174, 1567-1579.
[CrossRef]

Chiang, WK.; Chhajed, D.; Hess, ].D. Direct Marketing, Indirect Profits: A Strategic Analysis of Dual-Channel
Supply-Chain Design. Manag. Sci. 2003, 49, 1-20. [CrossRef]

Kevin Chiang, W.; Monahan, G.E. Managing inventories in a two-echelon dual-channel supply chain. Eur. J.
Oper. Res. 2005, 162, 325-341. [CrossRef]

Ma, W.; Cheng, Z.; Xu, S. A Game Theoretic Approach for Improving Environmental and Economic
Performance in a Dual-Channel Green Supply Chain. Sustainability 2018, 10, 1918. [CrossRef]

He, Y,; Huang, H.; Li, D. Inventory and pricing decisions for a dual-channel supply chain with deteriorating
products. Oper. Res. 2018. [CrossRef]

Cao, K,; Wang, J.; Dou, G.; Zhang, Q. Optimal trade-in strategy of retailers with online and offline sales
channels. Comput. Ind. Eng. 2018, 123, 148-156. [CrossRef]

Jiang, Y,; Liu, Y.; Shang, J.; Yildirim, P.; Zhang, Q. Optimizing online recurring promotions for dual-channel
retailers: Segmented markets with multiple objectives. Eur. J. Oper. Res. 2018, 267, 612-627. [CrossRef]
Wang, W.; Li, G.; Cheng, T.C.E. Channel selection in a supply chain with a multi-channel retailer: The role of
channel operating costs. Int. ]. Prod. Econ. 2016, 173, 54-65. [CrossRef]

Chen, X; Liu, Y.,; Wan, Z. Optimal decision making for online and offline retailers under bops mode. Anziam J.
2016, 58, 187-208. [CrossRef]

Jin, M; Li, G.; Cheng, T.C.E. Buy online and pick up in-store: Design of the service area. Eur. |. Oper. Res.
2018, 268, 613-623. [CrossRef]

Bell, D.; Gallino, S.; Moreno, A. Offline Showrooms in Omni-Channel Retail: Demand and Operational
Benefits. Manag. Sci. 2017, 64, 1629-1651. [CrossRef]

Gao, F; Su, X. Online and offline information for omnichannel retailing. Manuf. Serv. Oper. Manag. 2017, 19,
84-98. [CrossRef]

Cao, J.; So, K.C,; Yin, S. Impact of an “online-to-store” channel on demand allocation, pricing and profitability.
Eur. J. Oper. Res. 2016, 248, 234-245. [CrossRef]


http://dx.doi.org/10.1016/j.ijpe.2017.03.003
https://core.ac.uk/display/19147004
http://www.pickyourownfood.com/
http://dx.doi.org/10.1021/es1040317
http://dx.doi.org/10.1287/mnsc.2016.2473
http://dx.doi.org/10.1016/j.fcr.2012.07.002
http://dx.doi.org/10.1016/j.agee.2017.07.038
http://dx.doi.org/10.1016/j.biosystemseng.2013.09.006
http://dx.doi.org/10.1287/mnsc.46.8.1032.12029
http://dx.doi.org/10.1016/j.ejor.2005.02.053
http://dx.doi.org/10.1287/mnsc.49.1.1.12749
http://dx.doi.org/10.1016/j.ejor.2003.08.062
http://dx.doi.org/10.3390/su10061918
http://dx.doi.org/10.1007/s12351-018-0393-2
http://dx.doi.org/10.1016/j.cie.2018.05.028
http://dx.doi.org/10.1016/j.ejor.2017.11.059
http://dx.doi.org/10.1016/j.ijpe.2015.12.004
http://dx.doi.org/10.1017/S1446181116000201
http://dx.doi.org/10.1016/j.ejor.2018.02.002
http://dx.doi.org/10.1287/mnsc.2016.2684
http://dx.doi.org/10.1287/msom.2016.0593
http://dx.doi.org/10.1016/j.ejor.2015.07.014

Sustainability 2019, 11, 848 34 of 34

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

Giri, B.C.; Chakraborty, A.; Maiti, T. Pricing and return product collection decisions in a closed-loop supply
chain with dual-channel in both forward and reverse logistics. J. Manuf. Syst. 2017, 42, 104-123. [CrossRef]
Wang, L.; Wang, Y.; Song, H. Pricing and service decisions of complementary products in a dual-channel
supply chain. Comput. Ind. Eng. 2017, 105, 223-233. [CrossRef]

Feng, L.; Govindan, K.; Li, C. Strategic planning: Design and coordination for dual-recycling channel reverse
supply chain considering consumer behavior. Eur. J. Oper. Res. 2017, 260, 601-612. [CrossRef]

He, Y.; Zhang, J.; Gou, Q.; Bi, G. Supply chain decisions with reference quality effect under the 020
environment. Ann. Oper. Res. 2018, 268, 273-292. [CrossRef]

Aceleanu, M. Sustainability and Competitiveness of Romanian Farms through Organic Agriculture.
Sustainability 2016, 8, 245. [CrossRef]

Torres, J.; Valera, D.; Belmonte, L.; Herrero-Sdnchez, C. Economic and Social Sustainability through
Organic Agriculture: Study of the Restructuring of the Citrus Sector in the “Bajo Andarax” District (Spain).
Sustainability 2016, 8, 918. [CrossRef]

Krystallis, A.; Chryssohoidis, G. Consumers’ willingness to pay for organic food: Factors that affect it and
variation per organic product type. Br. Food . 2005, 107, 320-343. [CrossRef]

Longo, S.; Mistretta, M.; Guarino, F.; Cellura, M. Life Cycle Assessment of organic and conventional apple
supply chains in the North of Italy. J. Clean. Prod. 2017, 140, 654-663. [CrossRef]

Sazvar, Z.; Rahmani, M.; Govindan, K. A sustainable supply chain for organic, conventional agro-food
products: The role of demand substitution, climate change and public health. J. Clean. Prod. 2018, 194,
564-583. [CrossRef]

Frith, G.J.T.; Lopes, D.F.L.; Romero Mufioz, F. Some selection characters for blueberry cultivars grown for
pick-your-own production. Acta Hortic. 2006, 715, 129-132. [CrossRef]

Carpio, C.E.; Wohlgenant, M.K.; Safley, C.D. Relative Importance of Factors Affecting Customer’s Decisions
to Buy Pick-Your-Own Versus Preharvested Fruit at North Carolina Farms. J. Agric. Appl. Econ. 2008, 40,
983-997. [CrossRef]

Crettez, B.; Hayek, N.; Zaccour, G. Existence and uniqueness of optimal dynamic pricing and advertising
controls without concavity. Oper. Res. Lett. 2018, 46, 199-204. [CrossRef]

Lu, E; Zhang, J.; Tang, W. Wholesale price contract versus consignment contract in a supply chain considering
dynamic advertising. Int. Trans. Oper. Res. 2017. [CrossRef]

Zhao, D.; Xu, C.; Wang, Q. Differential strategies of joint emission reductions and low-carbon promotion
considering competing retailers. Control Decis. 2014, 29, 1809-1815.

Zhou, Y.; Ye, X. Differential game model of joint emission reduction strategies and contract design in a
dual-channel supply chain. J. Clean. Prod. 2018, 190, 592—607. [CrossRef]

Nerlove, M.; Arrow, K.J. Optimal Advertising Policy under Dynamic Conditions. Economica 1962, 29, 129-142.
[CrossRef]

Dockner, E.J.; Jorgensen, S.; Van Long, N.; Sorger, G. Differential Games in Economics and Management Science;
Cambridge University Press: Cambridge, UK, 2000.

Yu, Y,; Liu, J.; Han, X.; Chen, C. Optimal decisions for sellers considering valuation bias and strategic
consumer reactions. Eur. J. Oper. Res. 2017, 259, 599-613. [CrossRef]

Liu, J.; Zhai, X.; Chen, L. Optimal pricing strategy under trade-in program in the presence of strategic
consumers. Omega 2019, 84, 1-17. [CrossRef]

Hu, S.; Dai, Y.; Ma, Z.; Ye, Y.S. Designing contracts for a reverse supply chain with strategic recycling
behavior of consumers. Int. J. Prod. Econ. 2016, 180, 16-24. [CrossRef]

Dong, J.; Wu, D.D. Two-period pricing and quick response with strategic customers. Int. J. Prod. Econ. 2017,
in press. [CrossRef]

® © 2019 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
@ article distributed under the terms and conditions of the Creative Commons Attribution

(CC BY) license (http:/ /creativecommons.org/licenses/by/4.0/).


http://dx.doi.org/10.1016/j.jmsy.2016.11.007
http://dx.doi.org/10.1016/j.cie.2016.12.034
http://dx.doi.org/10.1016/j.ejor.2016.12.050
http://dx.doi.org/10.1007/s10479-016-2224-2
http://dx.doi.org/10.3390/su8030245
http://dx.doi.org/10.3390/su8090918
http://dx.doi.org/10.1108/00070700510596901
http://dx.doi.org/10.1016/j.jclepro.2016.02.049
http://dx.doi.org/10.1016/j.jclepro.2018.04.118
http://dx.doi.org/10.17660/ActaHortic.2006.715.17
http://dx.doi.org/10.1017/S1074070800002467
http://dx.doi.org/10.1016/j.orl.2018.01.004
http://dx.doi.org/10.1111/itor.12388
http://dx.doi.org/10.1016/j.jclepro.2018.04.133
http://dx.doi.org/10.2307/2551549
http://dx.doi.org/10.1016/j.ejor.2016.10.048
http://dx.doi.org/10.1016/j.omega.2018.03.005
http://dx.doi.org/10.1016/j.ijpe.2016.06.015
http://dx.doi.org/10.1016/j.ijpe.2017.06.007
http://creativecommons.org/
http://creativecommons.org/licenses/by/4.0/.

	Introduction 
	Literature Review 
	Problem Statement and Formulation 
	Problem Description 
	Model Assumptions 

	The Differential Game Model 
	Centralized Decision Mode 
	Fully Decentralized Decision Mode 
	Decentralized Decision Mode with Information Traceability Cost Sharing 
	Decentralized Decision Mode with A Revenue Sharing Contract 
	Decentralized Decision Mode with a Comprehensive Contract (Information Traceability Cost Sharing and Revenue Sharing) 

	Model Comparison 
	Numerical Analysis 
	Discussion 
	Findings 
	Managerial Implications 

	Conclusions 
	
	References

