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Abstract: The COVID-19 outbreak has restricted international travel, halting tourism globally. Thus,
travel demand has shifted from international to domestic destinations. The prolonged travel restric-
tion has changed travel trends and travelers’ behaviors, adversely affecting the tourism industry
worldwide. This study attempted to understand and examine the changes in travel preferences, such
as choice of destinations, activities, and transportation modes, following the COVID-19 outbreak.
This study used primary survey data of 200 respondents collected in June 2020 and secondary survey
data collected by the Korea Tourism Organization in 2015 and 2017. The study also examined the
role of the government in supporting strategies to prepare for the post-COVID tourism landscape.
The analysis showed that the pandemic has caused travelers to favor short-haul destinations where
non-contact (socially distanced) travel is possible. The study also found that the distributed land
strategy that can make “untact” tourism a possibility could boost the struggling tourism industry.

Keywords: coastal tourism; travel behaviors; tourism development; distributed development;
COVID-19

1. Introduction

Over the last half-century, air travel has become less expensive with globalization, and,
consequently, global tourism has grown rapidly [1]. According to the United Nations World
Tourism Organization, the number of international tourists is expected to soar sharply by
2030, and this will provide momentum for tourist destination development in many coastal
cities around the world [2]. In developing countries, tourism infrastructure development
largely occurs by building hotels, airports, roads, and shopping malls in tourist destina-
tions with beautiful coastal environments and tropical climates, thus promoting economic
growth. These developments have helped local economies, small and medium businesses,
and job creation in many countries.

However, global warming caused by climate change has raised the global sea levels,
increased the frequency of natural disasters, such as floods and hurricanes, and posed a
growing threat to the lives and property of people living in coastal areas [3]. Accordingly,
sustainability has emerged as a necessary strategy for coastal tourism management to
minimize the physical environmental impact of development activities and generate income
for local communities and economies [4–10]. Similarly, the sharing economy has been
incorporated into tourism as a new form of service, thus contributing to the tourism
industry growth in recent years. The sharing economy or peer-to-peer economy refers
to economic activities conducted under the concept of sharing seldomly used goods and
services, including houses and cars, that individuals can own and rent out to others in
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need. It is widely adopted as an alternative approach to environmental protection and
plays a significant role in expanding the tourism goods and service industries, improving
accessibility, and providing income generation opportunities. In particular, it has helped
low-income markets attempting to leverage tourism for development impacts [11]. The
most popular sharing economy platforms, Airbnb and Uber, help find accommodation and
access transportation, respectively, making it easier, convenient, and affordable for tourists
worldwide. According to the World Bank, peer-to-peer accommodation (e.g., Airbnb)
accounts for approximately 7% (around 8 million beds) of global accommodation and is
expected to increase to at least 31% by 2025 [11].

Increased leisure time and improved economic conditions have allowed people to
travel and expand their tourism activities at an unprecedented rate. With increasing
prospects of new leisure and tourism activities, the tourism market grows further domesti-
cally and abroad. In line with an expanding variety of tourism activities, the demand for
coastal recreational activities has grown in the travel industry in Korea. According to a
survey conducted by the Korea Maritime Institute [12], the average number of visits by
Koreans to coastal tourist attractions was 4.33 times per year. The total annual number
of visits to coastal tourist attractions, when calculated by multiplying the total number of
visits in each region by the weight parameter, was 157.5 million. The survey also found that
Koreans’ total tourism consumption for domestic travel was estimated at KRW 23.34 tril-
lion per year. Based on the estimated expenditure share spent on domestic coastal travel,
the impact of coastal tourism on GDP was estimated at KRW 42.2 trillion annually, and
the value added by coastal tourism was estimated at KRW 16.6 trillion. The most recent
estimates are unavailable, but the impact of coastal tourism was expected to increase as the
tourism industry continued to grow until the outbreak of COVID-19.

As of January 2020, COVID-19 spread worldwide and was officially declared a global
pandemic by the World Health Organization. The number of COVID-19-related deaths
and infections has been rising exponentially, and countries have been implementing travel
bans, quarantines, and curfews. The health systems of most countries have been under
extreme stress, and the collective aim is to flatten the COVID-19 curve [13]. Consequently,
the COVID-19 outbreak has restricted outbound travel and led to a sharp decline in the
number of international tourists, including from Korea. When a pandemic occurs, it
negatively affects international tourism, as pandemics are statistically negatively correlated
with international tourists [13,14].

In this study, we examined how the COVID-19 pandemic has affected domestic
tourism in Korea, particularly coastal tourism, and explored potential strategies for de-
veloping coastal tourism for a post-COVID-19 scenario based on coastal engineering and
urban planning perspectives. The study focused on the case of Korean coastal tourism,
given the Korean government’s unusual emphasis on the “untact” economy since the
outbreak of COVID-19. “Untact” is a new term coined by combining English language
elements—the prefix “un” and the word “contact”—to refer to the Korean version of social
distancing. The term, one of the high-trending buzzwords in Korea, became popular during
the COVID-19 travel restrictions to define the significant change in people’s unwillingness
to be in contact with others (i.e., contact-free society) due to infections [15]. This study
proposes development strategies for untact coastal tourist attractions in Korea in terms of
tourist attraction development and urban planning.

2. Background

In the wake of the COVID-19 pandemic, the profits of the travel and tourism industry
have plummeted because more than 200 countries banned all non-essential travel, and
individuals have restrained their mobility because of the risk of infection. As a result,
domestic tourism has become the largest segment of the tourism industry in most countries
because of the lack of international tourists, and key consumer groups in the local tourism
industry have changed. Before the outbreak of COVID-19, sustainability and globalization
constituted the main motivation for developing coastal tourism and destinations. However,
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such drivers appear to be less associated with the characteristics of the newly created needs
of tourists amid the COVID-19 crisis. Hence, this section discusses new domestic travel
trends and tourist demand features of post-COVID-19 coastal tourism in Korea, such as
new travel behaviors, preferences, and characteristics.

2.1. Coastal Tourism after the COVID-19 Outbreak

Tourism is one of the fastest-growing industries in the world. In Korea, coastal tourism
is an important sector, vital for the prosperity of coastal communities; it comprised nearly
40% of the overall Korean tourism market in 2020. In addition, the global tourism industry
and associated economic activities have accounted for 9.8% of the total global GDP each
year and created 275 million jobs globally [16].

However, given the risk of mass infection from COVID-19, local coastal tourism
and associated cultures worldwide, including in Korea, need to change to prepare for
post-COVID-19 recovery. Korea is a peninsula bounded by the sea on three sides and
has 270 beaches designated by the Ministry of Oceans and Fisheries [16]. Among them,
beaches in Busan attract 45% of the total number of tourists visiting beaches, and Haeun-
dae Beach is the most crowded, with 14.5 million tourists having visited it in 2019 [16].
The remaining beaches are scattered across the country, including 92 in Gangwon, 54 in
Jeonnam, 33 in Chungnam, 25 in Gyeongbuk, and 24 in Gyeongnam; nevertheless, tourists
are concentrated in specific famous beaches, such as Haeundae in Busan and Gyeongpodae
in Gangwon Province [17]. These numbers suggest that beaches are among the preferred
destinations of Korean tourists, thus making them high-density areas. This preference
means that coastal destinations pose a risk in the event of infectious disease outbreaks,
such as COVID-19.

The annual number of tourists visiting coastal destinations has steadily increased
from 75 million in 2012 to more than 100 million in 2019 [18]. The increased number of
visits has negatively affected many coastal areas, creating problems, such as congestion,
disorder, and litter. These impacts are currently coupled with the COVID-19 pandemic;
thus, people and the natural environment both face increased vulnerability. Untact tourism
could be a solution both for pandemic and environmental protection considering the
overcrowded beaches and the possibility of further destruction of the coastal ecosystems
under the current circumstances. Untact tourism can enable greater dispersal of tourists
across beaches nationwide.

A total of 1.1 billion visits to coastal tourist attractions worldwide is currently esti-
mated, and this number is expected to increase to 1.8 billion by 2030 [2]. When combined
with maritime tourism, such as leisure activities at coastal resorts, cruise tours, and water
sports, coastal tourism is considered a growing trend and a “blue ocean.” In this context,
“blue ocean” refers to an unexplored new market area with no or few competitors. As a
peninsula, Korea has coastal environments that provide multifold resources, such as tidal
channels. Thus, coastal tourism has great potential in Korea. However, it has not thrived
by global standards because of its weak industry structure, lack of resource connection
and differentiation, and insufficient support systems [12]. Developing coastal tourism
environments safe from the COVID-19 pandemic is an opportunity to revive the local
coastal tourism industry amidst the stagnation of global tourism following the COVID-19
outbreak.

2.2. New Tourism Trends and Tourists’ Characteristics

The number of outbound travelers sharply dropped in February 2020 and has been
decreasing by approximately 90% every month since March 2020 [19]. However, the Busan
Tourism Organization (BTO) [20] reported in September 2020 an increase in domestic
tourism in Busan during the vacation season. The BTO collected data during the summer
vacation season and aggregated the number of tourists visiting Busan city. The data
revealed a 0.3% YoY (year-over-year comparison to the same period of the previous year)
increase, which reflects the tendency to avert the risk of COVID-19 infection and to follow
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government restrictions. Among these visitors, YoY increased by 4.3% for tourists from
Seoul, the capital city and one of the farthest from Busan. Although Busan is the second-
largest city in Korea, it has a relatively lower population density than Seoul and has many
of the nation’s famous beaches. Therefore, this increase implies that many people sought
relatively less densely populated destinations during the COVID-19 pandemic to minimize
contact with others. Similarly, according to Airbnb, reservations for suburban houses
outpaced those of urban houses since many people are traveling to less densely populated
destinations because of the pandemic. The above trends signify that people are quickly
adapting to the new reality and changing their travel behaviors accordingly.

According to the same report from the BTO [20], short-haul tourists have also in-
creased in number because they prefer to drive their own cars and have day trips requiring
no accommodation. After the outbreak of COVID-19, more people favor driving shorter
distances for travel [21]. In overseas cases, inbound tourist arrivals at popular destinations,
such as Barcelona, Berlin, and Florence, have significantly decreased, while popular do-
mestic destinations for locals, such as Belfast, Nice, and Orlando, have seen an increase
in tourist arrivals. Therefore, this preference for traveling shorter distances during the
pandemic is a global phenomenon.

These findings indicate that visits to populated and well-known beaches have de-
creased after the outbreak of COVID-19, whereas visits to underpopulated beaches have
relatively increased. This phenomenon is attributable to tourists’ increasing preference for
non-contact (i.e., socially distanced) travel during the pandemic. This was not only because
of the travel restrictions but also because of changing travel preferences due to the risk of
coronavirus infection.

Consequently, such findings have revealed that the current trend of tourism reshaped
by COVID-19 is characterized by untact and short-distance travel. For example, after the
COVID-19 outbreak, people preferred to visit a small and quiet park near their home over
a densely crowded and famous park that is far away. These changes are likened to the
concept of the distributed economy (DE) and underline the importance of developing
tourism across many destinations rather than concentrating it on specific destinations.

The changes after the COVID-19 outbreak may not represent a definitive, permanent,
and universal trend of tourism in every country; however, our global economies and
societies cannot handle another global pandemic crisis like COVID-19. Thus, dispersing
the flow of tourists to a wider range of tourist attractions as part of strategies for reviving
the stagnant tourism industry in the post-pandemic era is necessary.

3. The Untact Coastal Tourism

As mentioned previously, tourism development considerably boosts local economies
and communities directly or indirectly through job creation, better sales performance in
the business sector, foreign exchange earnings, and more [22]. However, international
tourism is currently experiencing severe setbacks due to COVID-19; the global pandemic
has particularly affected accommodation and foodservice business markets.

According to the following definitions, key components of tourism include accom-
modation, food service, and leisure and relaxation activity services. The World Tourism
Organization refers to tourism as the activities of visitors staying at a destination outside
of their usual environment for specific purposes, such as leisure and business [2]. Mac-
intosh and Goeldner defined tourism as a collection of industries that deliver a travel
experience comprising various services, including transportation, accommodation, eating
and drinking establishments, retail stores, and entertainment businesses [23]. However,
accommodation, food services, and leisure and relaxation activity service sectors were hit
hardest by the pandemic, triggering an economic downturn in the tourism industry. As pre-
viously discussed, the number of trips of domestic travelers has not changed significantly
since the demand for international trips shifted to local destinations. However, overall,
tourism-related industries, such as hotels and restaurants, were economically damaged



Sustainability 2021, 13, 7408 5 of 13

because people used accommodation and food services less often in destination areas
because of the risk of COVID-19.

The local tourism industry’s economic downturn may be attributed to the following
two factors. First, travel demand declined in line with a nationwide COVID-19 lockdown.
Second, people’s spatial perception of sharing is changing. To prevent the spread of
COVID-19, the government has taken extraordinary measures, including social distancing,
quarantine on arrival, and restrictions to restaurants’ working hours. These measures
have critically damaged accommodation and foodservice businesses. A drastic decrease
in inbound foreign tourists amid stringent immigration restrictions has caused hotels and
other accommodation providers in Seoul to fall into a recession. Meanwhile, restricting
working hours in restaurants, cafés, and bar businesses has resulted in a decline in revenue
in the foodservice industry. In addition, closing tourist facilities, such as museums and
art galleries, has had an indirect negative impact on the local economy. However, these
measures can be considered temporary.

Conversely, people’s changed perceptions of spatial preferences could have a lasting
impact on the tourism industry even after the pandemic. Richter asserted that traveling is
the leading cause of infectious diseases and is fatal to public health [24,25]. People avoid
crowded places and do not want to share things with others anymore. Furthermore, they
neither visit heavily populated beaches nor line up outside to dine at popular restaurants.
According to our online survey, after the COVID-19 outbreak, the preferred type of ac-
commodation has been family or friends’ homes, and the number of tourists who stayed
at least one night decreased by about 15% on a YoY basis. While traveling, tourists also
preferred delivery and takeout from local restaurants and ready-to-eat food for their meals
as they were reluctant to visit restaurants. Thus, face-to-face contact has become a key
concern among travelers when considering travel destinations. Accordingly, this study
examined changes in the tourism market and analyzed the need for non-contact coastal
tourism as an alternative.

3.1. Changes in Korea’s Local Tourism Market

Travel demand has grown continuously in Korea. In particular, coastal tourism
has become more accessible through public transit and expanded in metropolitan areas.
Increased demand for experience-based tourism is expected to improve the quality of
tourist experience in coastal destinations. The quality of tourist experience in coastal
tourism rose steadily from 80% in 2015 to 82.7% and 86% in the following two years,
respectively, showing an increase in the range of 2.7–3.3% [16]. Leisure tourism in coastal
areas peaked in the summer, accounting for 17.1% of the total tourists visiting coastal
destinations in August, followed by July in 2017 (Figure 1).

Figure 1. The monthly proportion of travels in Korea in 2017 (Data source: Choi et al., 2019).
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As illustrated in Figure 1, due to the positive relationship between tourist behavior
and the summer vacation season, the demand for coastal tourism sharply increases in
July and August as a seasonal phenomenon. Regarding coastal destinations, tourist visits
to Gangwon Province were the highest at 38.8%, followed by Busan (37.4%) and South
Gyeongsang Province/Ulsan (26.6%). In terms of tourism purposes, leisure/relaxation was
the highest (48.5%), followed by food experiences and marine recreational activities (9.4%).

The local coastal tourism industry is experiencing a severe setback similar to that of
the global tourism industry, while COVID-19-spurred issues, such as economic downturn,
social anxiety, and social distancing, are negatively affecting the industry. Nevertheless,
some industries have rapidly adapted to changes during the pandemic by accommodating
the emerging untact culture, which includes watching movies using streaming services
online instead of going to a movie theater, ordering food from restaurants instead of eating
out with family, or having virtual conferences instead of face-to-face meetings. Therefore,
the coastal tourism industry also needs to adapt to unprecedented structural and cultural
changes caused by COVID-19.

The main purpose of visiting coastal areas is for vacation and rest amid the growing
trend of seeking work-life balance. In other words, visiting crowded beaches is not simply
a routine outing during the summer holiday season or for the mere enjoyment of marine
recreation. As mentioned earlier, the distribution of coastal tourists, particularly in summer,
is heavily skewed toward specific beaches, such as Gyeongpodae Beach in Gangwon
Province or Haeundae Beach in Busan. This seems largely associated with the fact that less
popular beaches lack public cultural features that appeal to tourists.

This study conducted a survey of 200 respondents from Korea to understand the
impact of the COVID-19 outbreak. The survey asked about their vacation activities in
summer 2020 and compared the findings with those of the surveys conducted in 2015
and 2017 by the Korea Tourism Organization, as shown in Figure 2. In collaboration with
SK Telecom (Korea’s largest wireless telecommunications operator), the Korea Tourism
Organization analyzed popular tourist destinations during the summer vacations (July–
August) by regional governments based on the search volume of the smartphone-based
navigation “T-map” for the year 2015 and 2017. In 2015, among 235,169 users, a total of
129,416 preferred outdoor facilities, including 91,232 at beaches, 31,844 at waterfalls/valleys,
and 6340 at campsites. In 2017, due to the increase in T-map users, 321,865 people were
counted, with a total of 216,644 outdoors, 156,760 at the beach, 50,492 at a waterfall/valley,
and 9392 at campsites. By comparing the preferences of 2015 and 2017, the number
of people preferring beaches increased by about 10%, from 38.8% to 48.7%. Since the
demographic of the T-map users was not specified except for their age distribution, it
was not possible to compare them qualitatively; however, a survey was conducted herein
according to the age distribution of T-map users with 200 people nationwide.

Figure 2. Comparison of vacation activities before and after COVID-19.
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The survey data were collected through an online survey, and 45 respondents were
between the ages of 20–29, 43 respondents between the ages of 30–39, 44 respondents
between the ages of 40–49, 45 respondents between the ages of 50–59, and 23 respondents
aged 60 or above. The survey was conducted over two weeks between 1 June and 16 June
2020, before the start of the summer vacation season; during this period, the total cases of
COVID-19 in South Korea significantly increased from 11,541 to 12,198.

Korea is one of the few countries where lockdown was implemented efficiently, and
compliance was extremely high. Therefore, the study assumed that the impact of COVID-19
on tourism behavior would be significant. Furthermore, Korea has an unusual terrain. A
large population is concentrated in a small territory, and it is surrounded by the sea on
three sides with 69 easily accessible coasts.

According to the survey results, 73 respondents (32%) preferred to visit a beach
accessible through public transport before the pandemic began. Gyeongpodae Beach
in Gangwon Province and Haeundae Beach in Busan belong to this category. However,
51 respondents prioritized the enjoyment of the coastal landscape as their travel purpose
rather than beach visits using public transport after the COVID-19 outbreak. According
to a public awareness survey conducted in 2018 [16], the most popular activity among
tourists visiting coastal areas was “enjoying the beauty of the coastal landscape” (26%),
as shown in Figure 3. Hence, if tourists can enjoy natural landscapes in any coastal area,
including less popular beaches, greater regional dispersal of tourists can be achieved by
using new strategies.

Figure 3. Main purposes for visiting coastal areas (Data source: Choi et al., 2019).

3.2. Need of Untact Development for Coastal Tourism

Since the COVID-19 outbreak, individuals in South Korea have preferred using their
own vehicle as a daily transportation method, indicating a shift from the use of public
transport, which they preferred in the pre-pandemic era [19]. This change is further
illustrated in Figure 4, which presents the traffic volume of public transport and highways
in early 2020 and the number of confirmed COVID-19 cases at different points in time. After
the pandemic began, urban railway usage significantly reduced, whereas highway tourist
traffic volume increased, implying an increased use of private vehicles. Correspondingly,
the number of travelers who drive their own vehicles for vacation trips is assumed to have
increased in July and August. However, data in this regard is limited.
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Figure 4. Relationship between transport mode and COVID-19 cases (Data source: Road Traffic
Authority of Korea).

While many small beaches around the country are difficult to visit because of the lack
of an expansive public transportation network, the results shown in Figure 4 indicate that
an increased preference for using one’s vehicle can improve the accessibility and use of
these small beaches and thus attract tourists. Eventually, this trend will disperse coastal
tourists nationwide beyond the easily accessible and most populated beaches, such as
Gyeongpodae and Haeundae. The increased use of private vehicles for coastal tourism
also indicated the need to develop tourist products designed for self-driving and untact
trends for the future growth of the coastal tourism industry.

Less popular beaches need to be developed as unique untact tourist attractions to dis-
perse tourists further across coastal areas and stimulate untact tourism culture. Eventually,
these beaches will become competitive in the post-COVID-19 era to meet the demands of
tourists and offer untact tourism, setting a new tourism trend that provides safe places to
rest in coastal areas and enables a new tourism culture. This study aimed to improve the
understanding of the infrastructure development strategy required to initiate untact coastal
tourism to propose directions for future growth in the coastal tourism industry.

4. Discussion: Coastal Tourism Development Strategy for the Post-COVID-19 Era

In the post-pandemic era, the role of the government and solutions born of NIMBY
(Not in My Back Yard) (NIMBY: Those who usually advocate for new development,
nonetheless, oppose any development plan if it takes place near their houses or disrupts
their lives.) attitudes will be important to revive the tourism industry, and central and local
governments will play a particularly important role in developing untact coastal attrac-
tions. As discussed above, this study identified untact and short distances as key factors
in developing the coastal tourism ecosystem for a post-COVID-19 era. Specifically, devel-
opment should be preceded by the government’s commitment to providing tourists with
spatial safety precautions, supported by greater regional dispersal of tourists through the
development of untact coastal destinations, albeit on a small scale, and improved transport
infrastructure, whereby tourists are encouraged to drive their own vehicles, instead of us-
ing public transportation to reduce the risk of COVID-19 infection. The government should
assume many roles and responsibilities to revive the coastal tourism industry; however,
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their main goal should be to disperse tourists nationwide. Therefore, this study proposed
an urban planning and development strategy that could help the coastal tourism industry
recover. It focused on introducing a coastal tourist destination development strategy to
respond to the new travel behaviors, which favor untact tourism and short-distance travel.
Nonetheless, the COVID-19 crisis could be an opportunity to redesign our tourism industry,
including coastal tourism, and be more environmental-friendly and sustainable [26].

Coastal tourism development generally involves developing fundamental tourist in-
frastructures, such as airports and roads, by the public sector, while the private sector takes
part in constructing tourism facilities, such as hotels and resorts. In this context, the gov-
ernment plays a collaborative role in defining land development under integrated coastal
management schemes, regulating development practices to prevent sprawl, and attracting
private investment through coordination between locals and developers. The govern-
ment’s strategies to prevent sprawl and attract private investment will allow dispersing
geographically coastal tourism developments.

Dispersed coastal attraction development is based on the concept of DEs and their
value. The DE concept is somewhat different from agglomeration economies and sharing
economies in terms of providing high-quality goods and services for few groups to maxi-
mize their utility and happiness; thus, in this study, it was considered a highly practical
strategy for post-COVID-19 coastal industry development in accordance with people’s
new perception of public space or untact. Thus, understanding the role of government and
the concept of DE as the basis for the development of untact tourism in coastal cities is
important.

4.1. Distributed Economies for Untact Coastal Development

In Korea, coastal tourism has generally been developed in popular coastal destinations
to boost local economies through land development by constructing hotels and other
commercial buildings and expanding the public transportation infrastructure for easier
accessibility. The destination’s local economy is further strengthened by the flow of tourists
induced by regional attractions, such as gourmet restaurants and traditional markets.
For example, in Busan, Haeundae Beach is characterized by its modern accommodation
establishments, including hotels and residences available for tourists, which co-exist with
high-rise residential apartments and commercial buildings. Its land development was
designed to integrate locals and visitors into tourist attractions and has proven a successful
business investment. However, such a tourist land development strategy has been used
only when an area, such as Haeundae Beach, is highly feasible in terms of economic
profitability.

It may be too early to determine whether the new traveling trends that emerged after
the COVID-19 outbreak are permanent; given that COVID-19 induced new tourism trends
and characteristics of domestic tourists, the previous development strategies of tourist
destinations that seek economic feasibility may not be suitable to the post-pandemic world.
Instead, adopting the concept of DE to disperse tourists to coastal areas across the country
will allow for untact coastal tourism.

DE refers to an economic concept that favors shifting from conventional large-scale
production to systematic and flexible small-scale industrial production, as the former’s
ecosystem is not socioeconomically or environmentally sustainable [27,28]. As shown in
Figure 5, the DE resembles an ecosystem in which the components are connected. This
feature makes it an ideal strategy to guide the development of small-scale untact tourist
attractions. Considering a real-world example, the strategy can be adopted to develop
additional tourist attractions around a popular coastal destination, such as the Haeundae
Beach, to disperse tourists rather than smaller, less popular beaches elsewhere. More
importantly, a DE-based strategy needs to be adopted for reviving the sluggish coastal
tourism ecosystem in tandem with the current policy and coastal tourism resources.
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Figure 5. Distributed economy ecosystems (Source: Van Den Dool et al., 2009).

4.2. Role of the Government in Untact Coastal Development

Concerning the role of local governments in developing untact coastal tourism desti-
nations, this study suggests several governmental strategies. First, the local government
should regulate land development effectively to prevent sprawl in coastal areas. According
to Butler’s life cycle model, tourist areas are hypothetically developed in seven stages:
exploration, involvement, development, consolidation, stagnation, decline, or rejuvenation.
The government should be involved between stages 3 and 4 (development and consoli-
dation, respectively) to prevent the developmental sprawl of the coastal destination and
maintain the number of tourists at the proper level. In other words, while the government
supports the development of tourist facilities and accommodation, they should regulate
the development of hotels and resorts that large international companies often own.

Second, the central government must avoid development that is overly concentrated
in a few places. Third, incentives must be provided for private investments, such as tax
benefits and exclusive development rights. Small-scale coastal attractions being developed
in various parts of the nation would struggle to attract private investment because of low
economic feasibility. In addition to active infrastructure development and other forms of
support, aggressive government incentives, such as tax benefits and exclusive development
rights, are crucial to address this issue. Furthermore, public–private partnerships can be
another effective development tool for the government. Finally, accommodating residents’
opinions and giving feedback are important to create a sustainable tourist destination.
Such attempts will effectively disperse the flow of tourists nationwide, improve residents’
quality of life, and boost the local economy through community development.

Local governments need to assist in attracting private investment by minimizing
obstacles to the planned development, such as NIMBY attitudes, to allow for the local com-
petitive advantages to be used to the maximum extent [29]. Further, the local government
needs to be responsible for establishing development plans and making decisions in favor
of the interests of the public and private sectors.

4.3. Dispersal Strategies through Non-Contact Culture

The COVID-19 outbreak has forced pre-existing non-contact cultures to regain momen-
tum, and various types of non-contact cultures have been newly introduced and adapted
to Korean society. For example, drive-through stores, which originated in the US, allow
consumers to place orders and pick up goods (e.g., food) in a car. The drive-through format
represents one of the most common non-contact cultures and has been integrated into
various sectors, including parking areas, bookstores, restaurants, and even the financial
industry. The most significant advantage of the drive-through is that consumers can con-
veniently enjoy shopping the way they want to, without face-to-face contact. After the
COVID-19 outbreak, the use of drive-throughs has increased in Korean society, including
in open markets, fish markets, clinic centers, and resident service centers.

Drive-throughs can be adopted at less populated beaches in the form of specialty
shops and gourmet restaurants in the respective areas. They can also be applied as drive-in
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venues for watching movies or enjoying the natural landscape. These unprecedented
non-contact visitor attractions are expected to make untact tourism and tourist dispersal
viable. Thus, drive-throughs or drive-ins can be used as an untact tourism strategy, tailored
in accordance with visitor attractions at each of the less popular beaches. Consequently, the
dispersal of tourists from densely populated beaches will be achieved. Furthermore, untact
coastal tourism has the potential to become a popular cultural change, given its convenient
and safe features.

5. Conclusions

The COVID-19 outbreak has significantly affected global economies and societies. The
global tourism industry, including coastal tourism, has also been damaged, its brisk growth
reversed. As international travel has been restricted since the global pandemic began, the
demand for domestic trips has increased. As a result, the tourism industry has shifted to
local destinations. Accordingly, the increased flow of local tourists makes popular coastal
tourist attractions vulnerable to mass infections amid the COVID-19 pandemic. Thus,
tourist dispersal is required imminently, particularly from highly populated beaches, to
ensure safety regarding coronavirus; combining untact tourism and features of unpopular
coastal areas is necessary to boost tourism in coastal areas safely.

The results of this study’s survey revealed that local tourists in Korea prefer untact
and short-haul travel. Therefore, this study suggests strategies aimed at dispersing tourists
by developing small-scale untact destinations based on the concept of DE. Untact coastal
tourism is expected to provide tourists with a relatively safe environment to protect them
against COVID-19 by dispersing them from popular beaches to more secluded ones, thus
revitalizing tourism and local economies in the process. However, because of our limited
number of samples in the online survey or specific case study in South Korea, primarily
in Busan, the results may not be generalizable to the global coastal tourism and tourists’
characteristics after the COVID-19 outbreak. Nonetheless, the study results can significantly
contribute to developing coastal tourism recovery strategies post-COVID-19.

As previously mentioned, many experts opine that our economies and societies cannot
withstand another global pandemic. Therefore, the government needs to play a pivotal
role in preventing intensive, sprawling development in specific coastal cities and, instead,
attracting private investment for projects in areas that have been relatively ignored through
incentives, such as tax benefits, to maximize the dispersal effects of tourism development.

Many dimensions of the changing tourism preferences during COVID-19 could not
be incorporated in this study due to data limitations. A larger sample size is needed to
understand and analyze changing travel trends better. In addition, we would like to create
a dynamic panel data model to evaluate the trend on a year-to-year basis.

This study attempted to understand the changing travel behaviors of tourists after the
outbreak of the COVID-19. The changed travel preferences directly affect the livelihood
of millions of people who depend on the tourism industry in Korea as well as worldwide.
This paper discussed a revival strategy that could not only help the Korean coastal tourism
industry but may also be implemented in other similar regions in the world where tourism
is one of the primary sources of income. The development strategy of the coastal tourism
industry for the post-COVID-19 era is an important issue that may directly affect those
living in the coastal cities. The threat of COVID-19 infection is concerning, and many
countries have suffered multiple waves of the pandemic, suggesting that we may have
to live with COVID-19 for a long time. This study suggests a new strategy for the coastal
tourism industry to function successfully amid a global pandemic and even beyond.
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