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Abstract

:

Sustainability in tourism cannot be achieved without decent work, gender equality and empowerment of all women. Most of the workforce in the tourism sector is women, and although this sector offers great opportunities for empowerment and gender equality, there are many inequalities that occur in it. To find solutions it is necessary to have a greater knowledge, and therefore it is necessary to analyze how the gender equality research is progressing. The objective of this paper is to analyse how the concept of gender equality in tourism is present in academic research. For this purpose, a systematic review of the existing scientific literature is carried out, based on a bibliometric review of the works on gender equality in the field of tourism published in the Scopus database. The analysis carried out shows that, although there has been a year-on-year increase in publications related to gender equality in the field of tourism, there are still few studies focused on this subjetc, and that only in the last time have they been linked to the family. The analysis also reveals that only a few journals and authors concentrate publications related to gender equality in tourism.
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1. Introduction


Despite progress over the years, many challenges remain to achieved a fundamental human right: Gender equality [1]. Without gender equality and empowerment of women, the achievement of progress and sustainable development is not possible, because rights and opportunities would be denied to half of humanity [1]. That is precisely why it is one of the Sustainable Development Goals (SDGs) on the 2030 Agenda: Goal 5. Achieve gender equality and empower all women and girls [1]. Gender equality must also be considered in the achievement of other goals and, especially, in Goal 8: Promote sustained, inclusive, and sustainable economic growth, full and productive employment and decent work for all [1]. Tourism has an important role in achieving the commitments of the 2030 Agenda, since tourism has been widely accepted as an essential tool to promote gender equality [2], but many changes are still needed to achieve that equality in the tourism sector. Sustainability in tourism cannot be achieved without decent work, gender equality and empowerment of all women [3]. It must transgress the situations of discrimination and inequality existing for reasons of gender [3] reflected in organizations, in the family and in the society [4].



World Tourism Organization (UNWTO) defines gender equality as: The equal rights, responsibilities and opportunities of women and men and girls and boys. Equality does not mean that women and men will become the same but that women’s and men’s rights, responsibilities and opportunities will not depend on whether they are born male or female. Gender equality implies that the interests, needs and priorities of both women and men are taken into consideration, recognizing the diversity of different groups of women and men. Gender equality is not a women’s issue but should concern and fully engage men as well as women. Equality between women and men is seen both as a human rights issue and as a precondition for, and indicator of, sustainable people-centered development [5] (p. 161). The definition provided by UNWTO of women empowerment is their gaining power and control over their own lives. It involves awareness-raising, building self-confidence, expansion of choices, increased access to and control over resources and actions to transform the structures and institutions which reinforce and perpetuate gender discrimination and inequality. This implies that to be empowered they must not only have equal capabilities (such as education and health) and equal access to resources and opportunities (such as land and employment), but they must also have the agency to use these rights, capabilities, resources and opportunities to make strategic choices and decisions (such as is provided through leadership opportunities and participation in political institutions) [5] (p. 161).



Tourism is a sector where 59% of people employed are women [5], even more in accommodation (61%), and in travel agencies and tour operators (64%) [6]. 53% of unregistered workers in accommodation and food service activities in the EU are women [6]. In a sector characterized by extensive job rotation, seasonality, precarious contracts and part-time work, women are even more affected by these conditions than men. Among other reasons, because men work in more developed tourist areas and where workers are better paid [7]. Although women tourism employees generally achieve higher levels of education that men [8], women are both horizontal and vertical segregated [9], with a result of a gender pay gap of 14.7% [5]. Earning lower wages than their peers, even doing the same work [2], and increasing this gender pay gap with the level of education [7]. Managerial positions are dominated by men even though studies show that companies with female representation on managerial positions performing better than those without women [10]. When they manage to reach those positions, women have much higher pressure than men [10], They are relegated to lower-level positions, concentrated in certain job niches often associated with an extension of work household chores [11] such as cleaning of spaces, kitchen, housekeepers, cabin crew work, etc. Is significant of this concentration the fact that approximately 79% of flight attendants in US are women, while approximately 5% of airline pilots and 1.43% captains are women [12]. Women have fewer opportunities to promote due to gender stereotyping and discrimination and an exclusion of women from informal networks that contribute to gender segregation [8]. Women workers continue to account for most part-time contracts [11] because a lack of opportunities to work full-time, on the contrary, most men part-time workers chose it because they are studying or training [7].



Despite that tourism companies run by a woman are frequently more successful than those led by man [8], women are underrepresented as social entrepreneurs, and there are a smaller number of female start-ups [13]. Even when they own businesses, they find it harder to access to credit [9]. Although an increasing number of women become entrepreneurs in the tourism sector, and that is very positive, most of this entrepreneurship are because of demanding and inflexible work environments that they find in salaried employment, to escape the glass ceiling and to gain flexibility [4]. Women look for flexibility because tourism requires long working hours, work in shifts, at night, on Saturdays and Sundays. These conditions complicate work-life balance [7] damaging women more than men [9], so the search for flexibility is another of the traps of inequality. It is not something chosen by women, is a forced decision, especially if they want to be mothers. Be a worker with maternity projects can be an obstacle to these type of jobs [11]. In fact, having children may have a greater impact on women’s careers than on men’s [4] due to domestic responsibilities, and by societal perceptions of motherhood. That push women to pause their professional career once they have children, creating a disadvantage in future promotions [10]. Is not until recently that there is an acknowledgement that family and professional life cannot be separated, as it had been for years when work was something recognized only to men, left women in the realm of work at home. But these societal perceptions are still discouraging some women from seeking promotions in their organizations [4,14], becoming entrepreneurs or even from growing in public spheres [10].



Most related work health problems in tourism are suffered by women [15], the 2019 UNWTO global report on women in tourism [5] related to the stress specifically suffer by women in the touristic sector, and linked stress with work-life balance due to women’s high burden of care work. In the framework of global crises, public Administration’ cuts in public spending on care, such as dependency or social services. The burden of care shifts to households falls mainly on women [16,17,18] which increase women’s unpaid work [11]. In the frame of the last crisis produced by Covid-19 the need to educate children without institutional support, have reduced even more the remunerated working hours, and have increased stress for women [17]. Women workers in tourism industry even experience sexual harassment violence that contributes to intensifying inequality [19] and aggravates female workers’ health problems.



In the academic and research field in tourism there is also inequalities, gendered processes privilege men in tourism, hospitality and events research and studies. Gender papers tend to attract less citations than the average, even when published in highly ranked journals [14,20]. Over 40% of tourism gender papers are totally uncited, and less than 10% of the studies of tourism and gender appear in gender or feminist studies journal [14]. There is an intense gender gap in conference invited speakers, top editorial positions, and fellowship in the academy [21], even in global tourism institutions such as the UNWTO [20].



Men are crucial agents of change [10], that is why it is necessary the normalization of both men and women in varied industry roles [12] to help overcome the gender stereotypes that still exist in society. In the family sphere, among friends, in the workplace or in business [10], even in education [22] there is still strengthened gender stereotype [10]. Gender stereotypes can be defined as simplistic generalizations of gender attributes, the differences and roles of women and men [23] (p. 38), they are one of the most common characteristics of gender inequality [22]. Stereotypes reinforce the view that women take care of people and help them, while men take control and focus on the task [10]. These gender-based stereotypes delimit people’s possibilities and influence their preferences, skills, emotions, or aspirations [22]. In the case of the tourism and hospitality sector roles of female workers are associated with an extension of work household chores, and male workers preferred by many tourists as tour guides [2]. These stereotypes evoke not only the roles assigned to female and male workers, but also evoke women’ appearance as ‘pretty’, ‘slim’ or ‘young’ [12].



Tourism offers great opportunities for gender equality [9] and women empowerment, providing women with an independent income, more power as breadwinners, and increasing social mobility [19] which, in turn, contributes to the countries’ development. Despite this, there is a lack of a gender perspective in training curricula, social research [3], public policies, collective employment agreements, in organizations, in the family and in the society. And what is more, the Covid-19 pandemic has aggravated gender inequalities and the lack of female empowerment [10].



Given the data presented, it is especially important to carry out research on gender studies. Despite a marked increase in research in the field of tourism, especially in the wake of the Covid-19 pandemic, the number of gender equality research remains proportionately low. Therefore, it is of great interest to know how the gender equality research is progressing. This research focuses on this, and more specifically on the afore mentioned sector, tourism.




2. Materials and Methods


A systematic review will be carried out because it is an essential tool for summarizing evidence accurately and reliably [24]. To our knowledge this is the first review about gender equality in tourism sector, so is a new systematic review. Following the PRISMA Statement [25], the PRISMA 2020 checklist has been completed, and the flow diagram included in this article.



To carried out the systematic review, a comprehensive bibliometric analysis has been carried out, including two main techniques: Evaluative methods, and relational methods [26,27]. Is has been decided to use these techniques because, as stated by Koseoglu, et al. [27]: “the bibliometric relational techniques explore relationships among the research fields, the emergence of new research themes and methods, or co-citation and co-authorship pattern” (p. 182). The co-word structure is a content analysis technique which analyses the words frequency in a text and seeks to find patterns to build concepts in a certain area [27,28]. The specific type of content analysis employed in the present work was categorical content analysis, which consists of dismembering the texts into units, or categories, according to pre-established criteria [29]. According to Molinos, Mesquita & Hoff [30] this kind of analysis is a powerful tool to detected key-themes in scientific articles.



The data collection procedures were carried out in June 2021, consisted of a search for work on gender equality in the tourism sector, written in English and published in the Scopus database until June 2021. The Scopus database was chosen as a data source because it was one with the largest set of citation data and high-quality abstracts of peer-reviewed literature on the web [31]. To filter the studies on the subject, the search was limited to works that contain “gender + equality + tourism” within their title, abstract and keywords.



As presented in the PRISMA Flow Diagram (Figure 1), 97 records have been identified from Scopus, after removed 5 because they are Conference papers and neither of them have abstract, a total of 92 works is obtained. This sample is used to carry out quantitative analyses.



For the content analysis it is decided to analyze the most recent works, published in 2021, knowing the most current trends in this field. In this case the sample amounts to 11 works, being one of the years with more publications in this field (considering that it has not finished the year).



Thus, the bibliographic information of the articles collected was organized, classified, and summarized in an Excel spreadsheet. Then, word frequency analysis and analysis of key topics were applied to explore the contents and relationships between the research topic and its associated topics and methods. Word frequency analysis and content analysis method were used to quantify qualitative data [32]. The bibliometric systematic review, the variables used were identified in co-word analysis and the 92 articles, which were the source of information for this research, were comprehensively reviewed considering other similar studies [33]. For a better understanding of the data obtained, these have been presented with the support of various tables and figures, accompanied to each of them of their respective explanation.




3. Results


3.1. Productivity and Impact Metrics


The data analyzed show a growing trend in the work on gender equality in tourism, especially since 2017. Only in the last year and a half (2020–June 2021) has been published the 40.2% of research in this field. The maximum value up to date was reached in 2020, with a total of 26 papers. While the average of the previous decade was less than an annual publication (0.8 per year) (Table 1).



In terms of journal productivity, as shown in Figure 2, the Journal of Sustainable Tourism clearly has the largest number of publications (12), followed by Annals of Tourism Research, Current Issues in Tourism and Sustainability, with 4 jobs each.



Regarding the thematic category of the journals in which most of the articles were published, “Social Sciences” leads the ranking with 63 articles, followed by “Business, Management and Accounting” (54 articles). With a notable quantitative leap is “Environmental Science” (12 articles) (Figure 3).



The articles were also analyzed in terms of the geographic location of the research institutions to which their authors are associated. Figure 4 shows the main countries in terms of the number of articles published in “gender equality tourism”. It is noteworthy that United Kingdom has the best record in terms of publications, with 16 articles, something unusual, since the United States usually leads all the rankings. The second most prolific country is Spain, which has contributed 15 articles during the period under review. Then Australia, with 11 jobs, and Portugal and United States with 6 jobs each.



Finally, the sample was analysed in terms of the most prolific authors. In this sense, not only the number of articles published by each author was considered, but also the number of citations received by each article and author, since it is a more accurate indicator of the impact factor of the authors and articles.



As shown in Table 2, there are 4 most prolific authors, highlighting Ferguson, L. as in addition to publishing 3 works, has obtained more than 100 citations.




3.2. Word Frequency Analysis


The frequency of words was analysed first through word counts of the 92 titles, being a total of 1161 words. The sample of abstracts included 18,031 words. Finally, a total of 788 keywords were counted, an average of 4.4 per article. Articles, prepositions, and pronouns have been dispensed with for the analysis of these words. Table 3 summarizes the most common words in titles, abstracts, and keywords. As expected, “tourism”, “gender” and “equality” top the ranking, followed by “development” and “women”.




3.3. Key Theme Analysis


To analyze the key themes over time, a temporal analysis of the abstracts of the 92 articles has been carried out. There are 4 periods from the first publication. The first publication of 1996 is discarded because it is not linked to the topic, and because there is a significant time gap until the following publication in 2001:




	
2001–2010;



	
2011–2015;



	
2016–2018;



	
2019–2021 (hasta el mes de junio).








The first period, of 10 years, presents only 8 published works, less than 1 per year. The terms tourism, gender, women and social are common in these early investigations, in addition to others less frequent such as management or development. From 2011 to 2015 the number of papers published increased to 14. The topics analysed in the previous period are maintained and new ones emerge such as equality, community, education, or female. Between 2016 and 2018, 23 works are published. In addition to the thematic line followed so far, it is introduced with greater weight the term development. There are jobs linked to empowerment, economic and sustainability. The last period is the most prolific, with 46 works, in which issues related to family and hospitality also emerge, as well as aspects with a more economic vision such as business, industry or employment (Figure 5).




3.4. Content Analysis


For the content analysis, as mentioned in the methodology of the work, the sample of the last year (2021) has been used, of 9 works (2 are discarded, one for being the proceedings of a congress, and another for not being directly linked to the object of study). The abstracts of these works are analyzed, looking for the themes of study. The results of the content analysis with the most recent articles in this field are presented in Table 4. In the table appear the publications of the most prolific authors in this field, the titles and the themes of those works. It follows that one of the sectors within the tourism sector that arouses most interest in terms of the gender gap is that of air transport, where cabin crew is still a predominantly female position [12]. There is also a continuing gender imbalance in the tourism sector, with more precarious female jobs, and fewer women in management and management positions. Geographically, regions such as Egypt or Unit Arab Emirates have special interest, where gender differences are even more noticeable. It also analyses this gender difference in emerging economies and the emergence of the term empowerment in the tourism sector, linked to the need of women to continue fighting for equality in this sector.





4. Discussion and Conclusions


Gender inequality is common to all sectors, but in the tourism industry it is even more pronounced. In a sector characterized by extensive job rotation, seasonality, precarious contracts and part-time work, women are even more affected by these conditions than men. They, moreover, do not have to bear only the bad conditions of the sector, but they must bear the failures of the public administrations. Especially in global crises, taking care of the household tasks and the care of relatives and dependents, which hampers their chances of promotion and improvement.



There has been a year-on-year increase in publications related to gender equality in the field of tourism, especially from 2017. Despite this, the present research reveals that there are still few studies focused on gender in the field of tourism, and that only in the last time have they been linked to the family. Because is not until recently that there is an acknowledgement that family and professional life cannot be separated, as they had been for years when work was something recognized only to men and left women in the realm of work at home, as presented in the introduction of this research.



The bibliometric analysis carried out shows that most of the publications related to gender equality and tourism indexed in Scopus have been published mostly in the Journal of Sustainable Tourism. There are not any authors focusing their publications on gender equality in the field of tourism, as shown by the fact that the maximum number of publications per author is 3. This could be due to the fact analyzed in the introduction that gender papers tend to attract less citations than the average, and over 40% of tourism gender papers are totally uncited. The thematic category of the journals in which most of the articles were published is “Social Sciences”, followed by “Business, Management and Accounting”. The country with most articles published in gender equality is United Kingdom, followed by Spain. The most common words in titles, abstracts, and keywords, are “tourism”, “gender” and “equality” followed by “development” and “women”. The word “family” only appears on the most common words in abstracts, being one of the latest.



The key theme varies during the analyzed periods, is not until the period from 2011 to 2015 that appears the theme equality in the research, as well as the terms community or education. The literature reviewed in the introduction indicates that there is still a lack of a gender perspective in training curricula. But the fact that terms as education start to appear in gender research, is an indication that equality becomes a matter for all. In which it is necessary to educate, and not as in previous periods where women and equality things were left in the private environment. Between 2016 and 2018 the theme development emerges with greater weight because of the recognized importance of women’s work and contribution to development. From 2018 emerges the theme family, empowerment, and sustainability without leaving aside the purely economic as business, industry, or employment. The develop of the term sustainability on the last years, specially from the approval of the Agenda 2030, and a more intense focus on economic and social sustainability matters, instead that on environment at is had been for many years, can explain the use of these new terms. The content analysis shows that the main interest in terms of the gender gap is that of air transport, where cabin crew is still a predominantly female position. Coincident with the literature presented in the introduction in which it is stated that female workers are concentrated in jobs often associated with an extension of work household chores.



Main limitation of this study is the delimitation of the work to be analysed through the selected database, Scopus. Although this is one of the most complete bases with the largest number of scientific and academic publications, there may be other works not indexed in this database that have been ignored. As a second limitation, mention the selected words for the filtering of works. The most significant words have been chosen for this study are “gender + equality + tourism”, and the search has been extended to titles, keywords and abstracts, but there may be works linked to the topic that do not explicitly use these words. Based on these two limitations, they are proposed as future research lines, first, a research that expands the number of papers analysed using other databases in addition to Scopus, for example, Web of Science. Also expand searches using various combinations of filtering words (equity, feminism, inequality, women...).



It is hoped an increase in the number of publications related to gender equality driven by the Agenda 2030, as well as by a greater awareness on the part of society, a equality trend among the youngest in recent years, and by an increasing attention on gender-based violence. It is not only expected that the number of publications will increase, but that they are considered completely necessary, from all areas, but even more from the point of view of tourism. At a time when the academic and professional sector is committed to a renewal of tourism and seeks greater sustainability. This renewal must go hand in hand with equality, because otherwise a part of society that is burdened with jobs both inside and outside the home would be excluded from it. These necessary changes must also include the attempt to decrease the gender gap in the tourism academy, with a higher presence of women in top editorial positions, in conference as invited speakers or with higher scholarships at the academy.
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Figure 1. PRISMA 2020 flow diagram for new systematic reviews which included searches of databases and registers only. 
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Figure 2. The most publishing journals contributing to the area of “gender equality tourism” (more than 3 articles published). 
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Figure 3. Top subject categories of journals ordered by published articles on “gender equality tourism” (almost 2 articles published). 
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Figure 4. The most prolific countries in the field of gender equality tourism. 
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Figure 5. Key theme timeline 2001–2021. 






Figure 5. Key theme timeline 2001–2021.



[image: Knowledge 01 00003 g005]







[image: Table] 





Table 1. Academic publications of “gender equality tourism”.
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	Year
	No. Publications





	2021
	11



	2020
	26



	2019
	9



	2018
	9



	2017
	10



	2016
	4



	2015
	6



	2014
	2



	2013
	3



	2012
	1



	2011
	2



	2001–2010
	8



	1996
	1



	Total
	92
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Table 2. Most prolific and influential authors on gender equality tourism (GET).






Table 2. Most prolific and influential authors on gender equality tourism (GET).





	
Top 11 Authors Rank (n = 92)

	
Performance of the Authors GET Papers




	
Ranking

	
Author

	
Absolute Frequency

	
%

	
Total Citations

	
No. of First Authorship Papers

	
Publication Year






	
1

	
Costa, C.

	
3

	
3.3%

	
37

	
1

	
2016, 2018, 2019




	
2

	
Ferguson, L.

	
3

	
3.3%

	
102

	
3

	
2011, 2015




	
3

	
Khoo-Lattimore, C.

	
3

	
3.3%

	
44

	
1

	
2017, 2019




	
4

	
De Jong, A.

	
3

	
3.3%

	
5

	
0

	
2020, 2021




	
5

	
Alarcón, D.M.

	
2

	
2.2%

	
68

	
1

	
2015, 2019




	
6

	
Bakas, F.E.

	
2

	
2.2%

	
6

	
2

	
2018




	
7

	
Biran, A.

	
2

	
2.2%

	
36

	
0

	
2017




	
8

	
Breda, Z.

	
2

	
2.2%

	
14

	
0

	
2016, 2018




	
9

	
Chambers, D.

	
2

	
2.2%

	
36

	
1

	
2017




	
10

	
Cohen, S.

	
2

	
2.2%

	
1

	
0

	
2021




	
11

	
Durão, M,

	
2

	
2.2%

	
14

	
0

	
2016, 2018




	
12

	
Figueroa-Domecq, C.

	
2

	
2.2%

	
51

	
1

	
2019, 2020




	
13

	
Je, J.S.

	
2

	
2.2%

	
12

	
1

	
2019, 2020




	
14

	
Kimbu, A.M.

	
2

	
2.2%

	
1

	
0

	
2021




	
15

	
Munar, A.M.

	
2

	
2.2%

	
36

	
1

	
2017




	
16

	
Yang, E.C.L.

	
2

	
2.2%

	
8

	
1

	
2017, 2019




	
17

	
Zhang, J.

	
2

	
2.2%

	
4

	
2

	
2020, 2021




	
18

	
Zhang, Y.

	
2

	
2.2%

	
4

	
0

	
2020, 2021
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Table 3. Title/Abstract and keywords analysis “gender equality tourism”.
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TOP 10 Words on Titles

	
n = 1161

	
TOP 15 Words on Abstracts

	
n = 18,031

	
TOP 16 Keywords

	
n = 788






	
Rank:

	
Variable Name:

	
Absolute Frequency:

	
Relative Frequency:

	
Rank:

	
Variable Name:

	
Absolute Frequency:

	
Relative Frequency:

	
Rank:

	
Variable Name:

	
Absolute Frequency:

	
Relative Frequency:




	
1

	
Tourism

	
55

	
4.7%

	
1

	
Tourism

	
317

	
1.8%

	
1

	
Gender

	
72

	
9.1%




	
2

	
Gender

	
46

	
4.0%

	
2

	
Gender

	
272

	
1.5%

	
2

	
Tourism

	
54

	
6.9%




	
3

	
Equality

	
19

	
1.6%

	
3

	
Women

	
143

	
0.8%

	
3

	
Equality

	
28

	
3.6%




	
4

	
Women

	
14

	
1.2%

	
4

	
Equality

	
118

	
0.7%

	
4

	
Development

	
21

	
2.7%




	
5

	
Development

	
14

	
1.2%

	
5

	
Research

	
89

	
0.5%

	
5

	
Women

	
20

	
2.5%




	
6

	
Study

	
12

	
1.0%

	
6

	
Development

	
87

	
0.5%

	
6

	
Empowerment

	
13

	
1.6%




	
7

	
Perspective

	
10

	
0.9%

	
7

	
Study

	
80

	
0.4%

	
7

	
Sustainable

	
11

	
1.4%




	
8

	
Research

	
8

	
0.7%

	
8

	
Social

	
58

	
0.3%

	
8

	
Social

	
8

	
1.0%




	
9

	
Hospitality

	
7

	
0.6%

	
9

	
Sustainable

	
55

	
0.3%

	
9

	
Management

	
6

	
0.8%




	
9

	
Empowerment

	
7

	
0.6%

	
10

	
Female

	
46

	
0.3%

	
9

	
Entrepreneurship

	
6

	
0.8%




	
10

	
Sustainable

	
6

	
0.5%

	
11

	
Analysis

	
44

	
0.2%

	
9

	
Hospitality

	
6

	
0.8%




	

	

	

	

	
12

	
Business

	
39

	
0.2%

	
10

	
Employment

	
5

	
0.6%




	

	

	

	

	
13

	
Industry

	
38

	
0.2%

	
10

	
Research

	
5

	
0.6%




	

	

	

	

	
14

	
Family

	
36

	
0.2%

	
10

	
Feminism

	
5

	
0.6%




	

	

	

	

	
15

	
Empowerment

	
35

	
0.2%

	
10

	
Female

	
5

	
0.6%
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Table 4. Content analysis of the most recent GET publications (n = 9).
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	Title
	Authors
	Theme





	Reshaping gender in airline employment
	Smith W.E., Cohen S., Kimbu A.N., de Jong A.
	
	
Air transport and tourism



	
Gender balance



	
Cabin crew work remains archetypically feminine








	Women managers in tourism: Associations for building a sustainable world
	Freund D., Hernandez-Maskivker G.
	
	
Tourism sector



	
Precarious position women



	
In management women are seriously underrepresented








	How international tourism impacts political and ethno-religious issues in Africa? A case study of inter-governmental authority on development (IGAD)
	Suchkova A.A.
	
	
Tourism sector



	
Inclusive development








	Good idea but not here! a pilot study of swedish tourism stakeholders’ perceptions of halal tourism
	Abbasian S.
	
	
The perception of Halal tourism in Sweden among representatives of tourism stakeholders








	A qualitative comparative analysis of tourism and gender equality in emerging economies
	Zhang J., Zhang Y.
	
	
A comparative analysis of tourism and gender equality in emerging economies








	Gendered Instagram representations in the aviation industry
	E. Smith W., Kimbu A.N., de Jong A., Cohen S.
	
	
Air transport and tourism



	
A feminist poststructuralist approach to deconstruct normative gendered assumptions that exist within the aviation sector’s use of Instagram








	A return to innocence: Guimi tourism and women empowerment
	Hao F., Zhang S., Xiao H.
	
	
A context-specific understanding of Guimi tourism and theoretically contributed to women empowerment and tourism








	There is greater gender equality in mountaineering research
	Apollo M.
	
	
The gender of authors who are working on mountaineering tourism issues








	Women’s empowerment and tourism development: A cross-country study
	Abou-Shouk M.A., Mannaa M.T., Elbaz A.M.
	
	
Women’s empowerment



	
The influence of women’s empowerment on tourism development across three different Arab countries: Egypt, the United Arab Emirates, and Oman
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